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The Goose Hangs High 
Pioneer to Pioneer 
Excuse It, Please 

Stepping Up 

Post Prohibit Colors 
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Chris Sinsabaugh 













High” 
seems the appropriate theme 

song for this industry of ours as 

another week becomes history. 


“PP HE GOOSE Hangs 


Nash has settled its labor 
troubles and the big Wisconsin 
plants again are in full swing, 
making up for lost time. 

The proxy fight at Lansing be- 
tween R. E. Olds and R. H. Scott 
has resulted in a clean-cut vic- 
tory for the present administra- 
tion headed by the old master 
himself, who ranks along with 
Charles Duryea, Elwood Haynes, 
the Appersons and Alexander 
Winton as pioneer builders of 
automobiles. 

Factories seem unable to cut 
down the banks of orders on 
their books despite the fact pro- 
duction is breaking all sorts of 
records. 

Dealers report no falling off in 
public interest and right now few 
will attempt to prognosticate the 
peak month of 1934. 

So we repeat, the goose hangs 
high. : 

AS ONE OLD timer to another, 
I cannot help but congratulate 


Ransom E, Olds for the vindica- | 
tion given him at the meeting of | 


the stockholders in Lansing. Here 
was a case of a i 
who had retired from active par- 
ticipation in the business battle 
who, when his company showed 
signs of slipping under the man- 
agement he had turned it over to, 
came back the first of the year 
to again direct its activities. He 
cleaned house then, but hardly 
had he had time to prove that his 
policies were right than the 


ousted faction started a battle to | 


regain control. That the stock- 
holders sided with him in the 
proxy fight seems to be proof 
that they are satisfied that Ran- 
som Olds is on the right track 
and that Reo is on the way back. 


* ok * 


THE OLDS victory brings into 
the limelight a new president for 
Reo, new on that job, but one 
who started in with Olds when 
he was a kid and who for 29 
years has been identified with 
Reo. Donald Bates is the new 
president and with R. E. Olds as 
chairman of the board it oughtn’t 
to be hard for the present ad- 
ministration to go places. 

* * 


IT’S NO WONDER Willys- 


manufacturer | 





Olds Group 
Now Control) 
Operations 
De Vlieg, Vice-President 


And Also Member 
Of the Board 


Lansing, Mich., Apr. 20.—D. E. 
| Bates was elected president of 
Olds re-elected chairman of the 
board at a directors’ meeting 
which followed immediately after 
the stockholders had expressed 
their confidence in the present 
management by an overwhelming 
vote, Apr. 17. 

The opposition of the indepen- 
dent stockholders’ committee col- 
lapsed and the group headed by 








Olds as chairman of the manage- 
ment committee was in complete 
and harmonious control of the 
annual meeting held in the spaci- 
ous Reo auditorium and attended 
by hundreds. 

Other officers named by the 
board were: George E. yore 
vice-president; Ray DeVlieg, vice- | 
president; George L. Brown, sec- | 


retary-treasurer; Dean M. Par- 
sons, assistant secretary and 
| treasurer. Executive Committee: 


| R. E. Olds, chairman; D. E. Bates, 


|Ray DeVlieg and George FE. 
| Smith. 

| rr ° 
The management committee 


alone voted more shares of stock 
than had ever been represented 


|} at Reo annual meeting, of which 
| this was the 29th. The actual 
|} count was 1,275,997, of which 


(Continued on Page 3) 
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Buick Zone Men 
| Gather in Flint 





| For 2-Day Meet 


Flint, Mich., Apr. 20.—More 
than 100 Buick distributors, re- 
gional managers, zone managers 
and General Motors executives 
from throughout the United 
States and Canada attended a 
two-day sales convention here, 
launching Buick’s spring cam- 
paign last week. 

The visitors spent the first day 
of the convention at the General 
Motors Proving Ground as 
guests of the Buick organization. 
They were addressed by W. F. 
Hufstader, general sales manager, 
and F. A. Bower, chief engineer, 
who presented projected new 
products expected to play an im- 





Overland gets indignant because 
ADN stated last Saturday that 
the daily production was 15 cars 
a day, but we in the editorial 
department always can blame the 
proofreader—he has broad should- 
ers. It really was a typographical 
error, for Willys-Overland’s daily 
output was 150 instead of 15. 

The Toledo plant resumed 
manufacturing the “77” only last 
week, but since then the pace has 
quickened and as this is written 


(Continued on Page 18) 


portant part in Buick sales dur- 
ing the remainder of the year. 
Harlow H. Curtice, Buick presi- 
dent, was host to the visitors at 
luncheon at the Proving Ground. 
Later in the day those in attend- 
ance dined at the Fenton Inn. 
The second day was devoted to 
discussions of advertising, sales 
promotion, organization and an- 
alysis and other departmental 
campaigns. Thomas H. Corpe, ad- 
vertising manager; George S. 
(Continued on Page 14) 





| pounds 
| equipped with dual rear tires, and | 





resident of Reo 





New Reo Chief 





D. E. BATES 


Federal Truck 
Announces Two 
Low Price Jobs 





The Federal 
enters the | 
1% and 2} 


Detroit, Apr. 20. 
Motor Truck Co. now 
lower price field with 


ton chassis listing at $645 and 
$845 respectively, f.o.b. Detroit. 
“Never before in the 25 years’ 


history of the company have Fed- 
eral trucks of these capacities 
been priced so low,” stated M. L 
Pulcher, president. “Greatly in- 
creased production during recent 
months and new manufacturing 
economies have made these new 
low prices possible, without in any 
way reducing established Federal | 


| standards of quality.” 


The new Federal trucks have a 
maximum gross rating of 10,000) 
for the 1% ton when} 


11,000 pounds for the 2-ton. Stand- 
ard chassis weights are: 1% ton, 
3500 Ibs.; 2 ton, 3800 lbs. Both} 
models are built with Whesmase | 
(Continued on Page 15) 





LaFayette Plans 
Two New Cars 


At $595 Base 


Kenosha, Wis., Apr. 20..-_Nash 
Motors Co. made a definite bid 
for a share of the lowest price 
automobile market today with 
the announcement of a new 
“standard” line of LaFayette cars 
at a base price of $595 f.o.b. for a 
two-door, five-passenger sedan. 

Production of the new “stand- 
ard” cars is already under way, 
according to the announcement, 
and they will be available on the 
market immediately. At present, 
only two models are contem- 
plated—a two-door, five-passenger 
sedan at $595 f.o.b. and a four- 
door, four-window sedan at $645 
f.o.b. 

The “standard” cars will be an 
addition to the 
ette line 
the New York Automobile show 
this year. This will be continued 
without price change at $635 to 





$695 f.o.b. Both lines will be 
mounted on the same wheelbase 
chassis. 


‘Grief Named Aid 


To A, J. Chanter 
At Pierce-Arrow 


Buffalo, N. Y., Apr. 20.--The ap- 
pointment of A. V. Grief as as- 
sistant to the president of the 
Pierce-Arrow Motor Car Co, was 


announced today by Arthur J. 
Chanter, president. Grief will 
assume the duties of his new 


position immediately at the 
Pierce-Arrow factory administra- 
tion headquarters. 

The new Pierce-Arrow execu- 
tive comes to Buffalo from the 
Pierce-Arrow Sales Corp. in New 
York City with which he has 
been associated since 1928 in the 


capacity of secretary and treas-| 


urer. Prior to his identification 
with Pierce-Arrow, Grief spent 
four years as special representa- 
tive 

(Continued on Page 8) 


Administration Orders 


‘Teeth’ for Exchange Bill 


By WILLIAM ULLMAN 


Washington, Apr. 20.—A stock 
exchange control measure with 
sufficient “teeth” in it to satisfy 
the administration but displeas- 
ing to many elements of business 
and industry was ordered favor- 
ably reported to the Senate to- 
day. 

Radically revised in text but} 
retaining substantially the same 
first 





provisions it carried when 
presented, the Securities. Bill) 
now faces a vigorous fight on| 
the floor of the Senate. 


Indicative of the prospect that 
their cause is not a lost one de-| 
spite favorable committee action! 


on the bill, business and indus- 
trial leaders marked the close- 
ness of the vote by the Senate 
Banking Committee. The roll 
call for a favorable report was 11 
to eight, with two Republicans 
lending their support to the bill 
and two Democrats opposed. The 
split in party ranks is construed 
as another hopefull sign by those 
who fear the restrictions written 
into the bill will hamper indus- 
try’s March toward recovery. 
The Securities Bill is expected 
to be called up for action in both 
houses of congress next week 
(Continued on Page 14) 


“special” LaFay- | 
introduced by Nash at| 


with the Industrial Accept- | 


Work Resumed At Nash 


D. E. Bates Elected P 


e——-—- — 


Wheels Turn 
At Capacity 


Production 


| jeueis 

‘Strain to Catch Up With 

Dealer Demand and 
Back Orders 


By MEL ADAMS 

| Kenosha, Wis., Apr. 19.—Labor 
| troubles of Nash Motors ended 
| Tuesday when the union employes 
| of the Seaman Body Corp., of 
| Milwaukee, which manufactures 
Nash bodies, voted to return to 
work. Workmen in the Racine 
and Kenosha plants had capitu- 
lated two weeks earlier, but the 
Seaman situation had been the 
sticking point. 

Terms of settlement were in 
accordance with the plan sug- 

| gested by the automobile labor 
board earlier in the month. In 
addition, the settlement provided 
that all strikers, together with 
some 200 men who were laid off 
| in January, were to be returned 
to work. 

So with its labor difficulties de- 
finitely settled, production in full 
swing again with a huge bank of 
new Nash and LaFayette car or- 
ders pressing for immediate de- 
livery, Nash this week flashed 
the twin-ignition spark which 
launched one of the _ biggest 
Spring and Summer sales and 
advertising programs that can be 
remembered in the entire history 
of the company. 

The headquarters 
here, the LaFayette plant in 
tacine and the Seaman Body 
Corp. plant where all Nash bodies 
are built in Milwaukee, are all 
tblaze with activity. Every de- 
partment is humming in an ef- 
fort to catch up to dealer demand 
and the thousands of firm orders 
for Nash and LaFayette cars 
now in dealers’ hands. 

There is an air of suppressed 
excitement all along the line, and 
particularly in the executive of- 


(Continued on Page 18) 
Will F ight 
Rail Attempt 
To Cut Rates 


Washington, Apr. 20.—A vigor- 
ous fight against the attempt of 
the railroads to obtain permission 
from the Interstate Commerce 
Commission to cut short haul 
freight rates on less than car load 
lots east of the Mississippi and 
north of the Ohio rivers, to meet 
truck and water competition, will 
be waged by truck operators, Ed- 
ward F.. Loomis, general manager 
of the American Trucking Assn., 
Inc., said today. 

Loomis said the truck men will 
file a brief to answer the report 
issued by commission examiners 
recommending that the railroads 
be permitted to reduce short haul 
rates a maximum of 40 per cent 


Nash plant 





|for a temporary period of six 
| months, 
The recommendation would ap- 
(Continued on Page 16) 
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Wagner Bill 
Shelved As 
Election Nears 


By WILLIAM ULLMAN 

Washington, Apr. 20.—On two 
measures with which it is vitally 
concerned, the automobile indus- 
try seems destined to be spared 
immediate worry by a combina- 
tion of political expediency, im- 
proving economic conditions and 
the tendency to pause momentar- 
ily in pointing the future course 
of the new deal. The bills in| 
question are the Wagner proposal | 
for the creation of a permanent | 
National Labor Board and the} 
Wagner-Lewis unemployment in- | 
surance bill. Neither is regarded 
as likely to obtain action at the | 
present session of Congress. 

The Wagner bill is regarded as | 
having definitely failed to win a 
place on the Administration’s 
legislative program. As a result, 
Washington generally is assigning 
it to the fate of being bottled up 
in the Senate Labor Committee, 
there to remain while Congress | 
races toward adjournment. 

Had President Roosevelt done 
more than endorse the broad prin- 
ciple of the Wagner bill, its des- 
tiny might have been radically 
different. Whether he could have 
done so in view of his refusal to 
choose between one form of labor 
union or another in his settlement 
of the automotive industry contro- 
versy is a question. The fact is 
that he did not and that is count- 
ing sufficiently against the bill at 
the present time to consign it to 
a pigeon-hole in committee. 

Political Wisdom 

Many believe that were the bill 
to be reported out of committee, 
even in the absence of Presiden- 
tial support, it might be enacted. 
The force that is serving to keep 
it bottled up where it never will 
have a chance for final decision 
is one of political expediency. It 
is an election year and to support 
or oppose the bill is to involve a 
decision to which is attached a 
large political risk. Not to make 
the decision at all is the safer 
course for those seeking office and 
they apparently have determined 
to follow it. 

As to the Wagner-Lewis bill 
creating a system of unemploy- 
ment insurance, assaults upon it 
by the automotive and other in- 
dustries have impressed Washing- 
ton as having a reasoned wisdom 





behind them that deserves con- 
sideration. Attacks on this meas- 
ure have been on two. broad 


grounds; namely, that it places a 
paralyzing tax burden upon em- 
ployers which will hopelessly 
crimp recovery, and that its un- 
constitutionality is flagrantly 
obvious. 

As in the case of the Wagner | 
bill dealing with the Labor Board, 
opponents have indicated an in- 
exorable political reprisal which 
has caused office-seeking sponsors 
of the measure to pause in their 
rush toward enactment of it. 

Watchful Waiting 

There are other deterrent forces 
active. One of the most effective 
is the growing impression that 
the new deal has entered a new 
and climatic phase. The vast re- 
covery machine has accomplished 
its first purpose of producing | 
wage-hour-trade practice codes 
and now must be adjusted to as- 
sure the workability of its original 
creation. The task immediately 
ahead is a mammoth one and add- 
ing new parts to the machine in 
the form of such legislation as the 
two Wagner bills might compli- | 
cate its future performance too 
much. So Washington believes 
and—hesitates. 

Moreover, if labor thinks it still | 
has new deal concessions coming 
to it, the consumer has joined 
capital in believing the breaks 
now should go the other way. 
The latter two are becoming | 
steadily louder in their demands, 
more aggressive in their opposi- | 
tion to the tide of labor benefits. | 

The situation, accordingly, looks 
more favorable with Congress 
given its orders to speed other 
legislation than labor bills and 
adjourn to permit the new phase 
of the new deal to get under way. | 





They’re 





While regional managers were at the Pontiac Motor Co. offices this week B. H. Anibal, chief engineer 
let them in on some of the secrets of the 1935 Pontiac car. 
H. J. C. Miller, New York City; O. L. Arnold, Chicazo; V. L. Murray, Detroit; Anibal (seated); P. H., 
McGregor, general plant manager; H. C. Gillespie, Memphis, and Allen Wright, Kansas City. 


| Chevrolet Sales 


Detroit, Apr. 20.—Dodge sales 
statistics continue to be interest- 
ing illustrations of the rapid 


strides with which the automobile | 
regaining ground | 


business is 
yielded during depression days. 

A comparative tabulation is- 
sued, with illuminating comments, 
by A. vanDerZee, general sales 
manager of Dodge Brothers Corp. 
and dealing with the number of 
passenger cars 
livered by Dodge dealers during 
the first 16 weeks of 1934 and of 
1933, shows the gain in 1934 de- 
liveries to have been twice as 
great as the entire sales volume 


recorded for the Jan. 1-Apr. 14 
period of a year ago. 
Whereas Dodge dealers’ deliv- | 


eries for the first 16 weeks of 1933 
amounted to 24,124 vehicles, they 
reach a total of 60,608 vehicles 
in the corresponding period of 
1934. The net gain is 151.2 per 
cent or 36,484 vehicles. 

In the year-to-date total of 
60,608 retail deliveries reported by 
Dodge dealers, 26,687 were of 
Dodge passenger cars, 11,626 of 
Dodge trucks, and 22,295 of Plym- 
ouths. The relatively highest per- 


centage gain was achieved in re- | 


tail deliveries of Dodge commer- 
cial cars and trucks, which rose 
from 1,586 for the first 16 weeks 
of 1933 to 11,626 in the like pe- 


riod of 1934—-a remarkable show- | 
in | 
truck business of 633 per cent. | 

Deliveries made by Dodge deal- | 
ers during the week ending Apr. | 
14 totaled 5,518, as against 2,623 | 


ing indicating an increase 


and trucks de-| 
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Looking 


Dodge Deaters Report 
151.2% Business Gain 


1933, the gain in this instance 


being 110.4 per cent. 


Deliveries Gain 
235 Per Cent At 
Cadillac Plant 


Detroit, Apr. 20.—A 235 per cent 
increase in Cadillac and LaSalle 
deliveries during the first 10 days 
of this month over the same 10 
days last year, and 31% per cent 
above the same period in 1932, is 
reported by J. C. Chick, general 
sales manager. 

There are nearly 4,000 actual 
sales orders on file at the factory, 
and production schedules are be- 
ing constantly revised upward in 
an effort to keep pace with the 
consistently increasing demand. 

Because of the unusually severe 


weather of the past two months, | 


a condition that was. general 
throughout most of the country, 
the peak of the buying season 
which ordinarily is reached dur- 
ing April probably will not reach 
its maximum until next month, 
Chick said. This statement is 
substantiated by the fact that or- 
ders arriving at the factory from 


the retail field are increasing 
daily. 
While declining to estimate 


total sales for the present month, 
Chick indicated that Cadillac-La- 
Salle sales in April will exceed 
sales for the past two, and pos- 


for the same individual week of | sibly three years. 








Celebrate Chevrolet’s Tripled Sales 


Left to right: T. M. Ray, Oakland, Cal.; 


| 13,421 units in 1933. 


To Apr. 10 Pass 
200,000 Total 


Detroit, Apr. 20.—Chevrolet re- 
tail deliveries for 1934 have} 
passed the 200,000 mark, and are | 
almost double those of the same 
period a year ago, according to 
William E. Holler, general sales 
manager of the company. Mr. 
Holler stated today that from 
the first of this year up to and 
including Apr. 10, retail deliveries | 
by Chevrolet dealers totaled 203,- 
385 units. 

This is 252 per cent of the year 
to date in 1933, the figure for that 
period being 133,593 units. 

Sales during the first 10 days 
of April were more than double 
those of the same period in April 
a year ago, the 1934 total being 
30,441 units as compared _ to 


Chevrolet sales are also show- 
ing important week -to- week | 
gains, as evidenced by the Apr. 
10 report showing an increase of 


| 8,556 units over the first 10 days 


of March of this year, Mr. Holler | 
stated. | 


Two New Car Displays 
Draw Pittsburgh Crowds 
Pittsburgh, Apr. 20.— Tickers 

show that 22,600 persons have 

visited two new automobile dis- | 
plays here since last Thursday, 
one a permanent Ford salon on | 
downtown Liberty avenue and the 
other a custom model show held 
at the Packard Motor Co. head- 
quarters on automobile row. 
Local Ford officials reported 
that 18,600 visitors inspected the 
salon in the first six days. 











Hudson Sales 
Reach Highest 
Point Since °30 


Detroit, Apr. 20—Sales of Ter- 
raplanes and Hudsons are higher 
than any week since May 31, 1930, 
according to Chester G. Abbott, 
general sales manager. Com- 
menting on the figures released 
today, Abbott states, “With our 
sales rapidly approaching the 
highest in our history, we can 
look back over a period of 14 
weeks and witness an interesting 
and steady gain. With one ex- 
ception, every seven-day period 
has shown a material gain over 
that preceding it. Sales for the 
first week of April are more than 
double those of the first week of 
March, and are nearly 10 times 
those of the first week of Feb- 
ruary. 

“Of particular interest is the 
fact that the gains come from all 
over the country. They are not 
confined to any definite locality. 
In New York City, for instance, 
the gains last week over the week 
before showed an increase of 
75.3 per cent. In Boston, in spite 
of the fact that sales have been 
running extremely high in pro- 
portion to the rest of the country, 
the gain was 45.5 per cent. In 
Cleveland, 42.8 per cent; Detroit, 
27.4 per cent; Los Angeles, 21 per 
cent; Milwaukee, 32.4 per cent; 
Philadelphia, 51 per cent; Pitts- 
burgh, 21.1 per cent; Rochester, 
N. Y., 80 per cent. 

“Reports which reach us from 
all sections of the country, indi- 
cate that the basic industries are 
improving rapidly. This, of 
course, invariably stimulates 
automobile sales, and in turn, 
automobile sales react upon the 
basic industries in a favorable 
manner, so that once the cycle 
has started, it is apt to proceed 





over a considerable period of 
time. 
“From our observation, and 


from the strength of demand for 
our own product, we have suf- 
ficient evidence to be firmly con- 
vinced that the momentum of the 
recovery movement is now tre- 
mendous. 


Allen Wright Heads 


New Pontiae Territory 


Pontiac, Mich., Apr. 20.—Pon- 
tiac has created a new territory 
to be known as the midwest 

region with 
headquarters at 
Kansas City, 


Mo., it was an- 
nounced by A. 
W. L. Gilpin, 
general sales 
manager, today. 
This brings the 
number of Pon- 
tiac regions up 
to six, the five 
former regions 
having their 
headquarters at 
New York City, Detroit, Chicago, 





Allen Wright 


Memphis and Oakland, Cal., as 
before. 
Allen Wright, former Pontiac 


zone manager at Dallas, has been 
named manager of the new mid- 
west region. Pontiac’s central 
region with headquarters at Chi- 


cago, and the southern region 
with headquarters at Memphis 
have been reduced in area to 


provide for the new midwest re- 
gion. Zone territories taken from 
the Chicago region include Lin- 
coli, Neb., Denver, and Kansas 
City, while those zone areas which 
formerly came under the Memphis 
region are Dallas and Oklahoma 
City. 
Truck Money Saved 

Frankfort, Ky., Apr. 20.—As a 
result of a decision of the court 
of appeals here today, thousands 
of dollars will be saved truck 
owners in license fees. The court 
held that the 1932 legislature in 
imposing excise taxes upon motor 


| vehicles was within its power in 
Chevrolet regional managers are gathered here to celebrate the fact that for the first 10 days in April | forbidding municipalities 


from 


sales approximately tripled the same period of a year ago, The dinner also marked the completion of | levying additional fees or oe 
. . . . . . — 7 1a og » y 

the first six months administration under M. E. Coyle, president, and other officials elevated, when W.S.|0n the vehicles coming within 

Knudsen, former president, was named executive vice-president of General Motors Corp. 








the provisions of the act. 
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Practical Correlation of Motor 


Industry | Units Sought In Codes 


Dealers NRA Charter is Specific in Stating Need for Bates is Named 
Co-operation Between Various Groups for 
Sound National Economy 


By 


is ninth of a 


(This the 
weekly in ADN 
various provisions 
competition from 


of the 


the 


Washington, Apr. 20.—For all the emphasis given 


series 
in which William Ullman looks analytically at the 
automotive 


standpoint 


WILLIAM ULLMAN 


articles which will appear 


of 


retail trade’s code 


their 


of fair 


of practical meaning.) 


to 


those of its provisions which concern the automobile 
dealer in his relations with others in the retail trade, the 
code of fair competition which governs his procedure 
actually is much broader in its scope. 

As it contemplates the industry which gives direct and 
indirect employment under normal conditions to one- 
tenth of those gainfully occupied in the United States, 


the new deal sees it as a unit® 
rather than a group of related, | the inclusion of such a provision 
but isolated, enterprises. That | ; oF pee . 
this is the case is evident in a| i" the retailers’ code? 
provision near the end of the| The record on the subject is 
code and related to its adminis-/| clear. He did nothing of the 
tration. The section reads: | kind. His participation in the 
“The function of this committee | hearing which resulted in the 
(the National Control Committee) | dealers’ code was limited strictly 
shall be the general planning and | to that of an interested observer. 
co-ordinating for the motor-ve-| He interposed no objection to 
hicle retail and/or servicing| the dealers efforts, with the as- 
and/or repairing industry and| sistance of recovery officials, to 
the co-operation with similar| work out their own destiny. 
boards of the Automobile Mfgs. | Precisely the same attitude 
Chamber of Commerce and other | governed the dealers in respect 


industry to the 
balanced na- 


branches of the 
end of effecting a 
tional economy.” 
Suggests Remedy 

In this seemingly subordinate 
but actually important para- 
graph of the dealers’ code, the 
National Recovery Administra- 
tion voices a principle of conduct 
in the affairs of the automotive 
industry which it recognizes as 
having received too little atten- 
tion in the past from the stand- 
point of the general good. There 
is in it, according to the NRA'’s 
own interpretation, no expression 
of opinion as to where the blame 
for this circumstance is to be 
placed. It merely states a 
dition and suggests a remedy for 
it in the form of co-operation 
undertaken under the direction 
of the NRA. Of a condition such 
as that which existed at the end 
of 1929, it does not say the fac- 
tories produced too many 
nor that the dealers sold too 
few. On the contrary, it implies 
that such a situation had a de- 
cidedly unwholesome effect upon 
the national economy and that 


the various parties to it should 
get together to prevent its repe- 
tition. 


Neither car manufacturer nor 
dealer will deny that their rela- 
tions are susceptible of improve- 
ment through co-operation. Both 
will admit, too, that the code 
era has seen a greater disposition 
in this direction. 

It is interesting in this con- 
nection to review the develop- 
ment of the respective codes of 
the various automotive groups. 
It is obvious that the relation- 
ship of all is sufficiently close 
that the code of one must have 
a bearing upon the operations 
of another. 


Record Clear 

This is particularly true, it is 
generally agreed, of the dealers’ 
code as it relates to the manu- 
facturers. Only indirectly were 
the latter affected adversely by 
the short-sighted practices of re- 
tailers in connection with the 
purchase of used cars and the 
sale of new ones. So long as the 
sale was made, the return to 
the manufacturer was the same. 
He had no immediate gain in 
sight through the provision of 
the dealers’ code which stand- 
ardized used car allowances. On 
the contrary, there were many 
who saw for him an immediate 


loss in the form of a barrier to 
new car sales. 

Did the manufacturer, perceiv- 
ing this, enter his objection to 





con- | 


| to the development of the man- 


ufacturers code. Superficially, 
at least, they had something to 
gain by insistence upon provi- 
sions relating to production re- 
straint, restricted territory, price 
maintenance, clean-ups of obso- 
lete models and the like. None 
of these things are in the manu- 
facturers’ code and the dealers 
made no request for their in- 
clusion. 

It is an interesting speculation 
as to how different this situation 


might have been had not three 
years of depression intervened 


between the decline of prosperity 
and the appearance of the NRA. 
Would the various automotive 


| 


to remain aloof from the draft 
of codes of fair competition by | 
the others? Would the NRA 


| have felt the ground fully covered 


cars | 





| tude 


| put on 


in respect to co-operation be- 
tween them in the interest of the 
national economy by the mere 
inclusion of a clause in the code 
authorizing such co-operation? 
The answer to both 
probably is negative. 


queries 


Common Welfare 
The three years interval exer- 
cised a profound influence upon 


the reverse decision. During 
them, the manufacturer evi- 
denced a clear recognition that 


theirs and the dealers was a com- 
mon welfare. In that interval 
many of the practices which pre- 
viously contributed to the _ in- 
harmony of their relations tended 
to disappear. 
trous results of conflicting view- 
points—despite a common inter- 
est—a disposition toward co-op- 
eration was born. 

The dealers’ code, along with 
the others, gives this new atti- 
an opportunity to express 
itself practically. It does not 
order the setting up of a com- 
mittee of the whole for the vari- 
ous code groups of the automo- 
bile industry. It says, however, 
that the industry cannot make 
its contribution to the national 
economy nor its component parts 
to themselves unless it begins to 


function as a unit. 
The code authorities of the 
various groups provide the ma- 


this important step 
When more fun- 
damental and individual aspects 
of each of the codes have been 
a workable basis, the co- 
operative venture can be expected 


chinery for 
in correlation. 


Out of the disas- | 


groups have been equally willing | Van Halteren 
iwas formerly 


New President 


At Reo Works 


(Continued from Page 1) 
1,236,056 were in the form of 
proxies vested in the Olds group 
for the session convened. 

Bates, the new president of 
Reo, has been associated with the 
company since 1905 and _ since 
September 3, 1907, has served as 
secretary and treasurer and di- 
rector. His selection is an 
extremely popular one with stock- 
holders and dealers alike. 

“Although entirely expected,” 
said Bates, “the result of the an- 
nual meeting is gratifying. It 
shows clearly that our dealers 
and stockholders generally are in 
hearty accord with the policies of 
the new management, under 
which such satisfactory progress 
has been made in the four months 
of its control. Truck sales have 
been increasing at a spectacular 
rate since January and now that 
we are ready to introduce our 
new Flying Cloud passenger cars, 
we may reasonably expect a sub- 
stantial volume from that source 
also. Dealers are very enthusi- 
astic about the new cars and it 
will take us a long time to fill all 
their orders.” 

Bates disclosed that 
pany was in_ splendid 
financially with a ratio 
rent assets to current 
of more than 9 to 1, 





the com- 
position 
of cur- 
liabilities 


Van Halteren Joins 
Firestone Subsidiary 
Akron, O., Apr. 20.--Appoint- 
ment of Andrew S. Van Halteren 
as development engineer of Fire- 
stone Steel 
Products Co., is 
innounced by 
William A. Ba- 
cer, president. 


‘xecutive engi- 
neer of Motor 
Wheel Corp. In 
‘hat capacity he 
vas responsible 
or development 
of the wood, 





Van Halteren 


wire end steel 
wheels. Among the recent de- 
velopments for which he is said 


to be responsible is the Centrifuse 
brake drum. 

Van Halteren is well known 
throughout the automotive indus- 
try as a result of his sales engi- 
neering contacts. He is a mem- 
ber of the SAE and the Detroit 
Athletic Club. 


Traffic Survey Opens 
In National Capital | 
Washington, Apr. 20.—One of 
the most elaborate traffic sur- 
veys ever undertaken began here 
this week when 90,000 question- 
naire cards were distributed 
among Federal employes in the 
National Capital. The survey 
seeks to obtain full information 
as to how Washington travels to 
and from its work, what routes 
it uses, how long it takes—in 
short, to paint a vast canvas of 


just as soon as full confidence is restored, 


| confidence. 


| (1) “I predict that September 
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THE INQUIRING REPORTER 


N these columns Automotive Daily News will attempt to 
give a cross-section of opinion among members of the 
trade on subjects of interest to the trade. Readers are in- 


vited to participate in this symposium by expressing their 
opinions on questions asked by the Inquiring Reporter and 
also by suggesting questions upon which they would like to 


obtain the opinions of others. Dealers, distributors, manu- 
facturers, and association chiefs are invited to make use of 
these columns. 





TODAY’S QUESTIONS: (1) WHAT MONTH DO YOU THINK 
WILL BE THE PEAK SALES MONTH THIS YEAR? 


(2) WHAT WOULD BE THE MOST IMPORTANT THING 
THE FACTORIES COULD DO TO HELP SUSTAIN THE 
PRESENT BUYING WAVE? 


Arthur L. Clark, Arthur L. Clark Co., Buick, Bridgeport, Conn.: 
(1) “May should be the peak month for car sales in this area.” 
(2) “If the factories could loosen up credit to the dealer he would 
be able to carry a larger stock and maybe have a better opportunity 
to make on quick decisions of prospects, delivering out of 
stock.” 


sales 


* 


James R,. Cochrane, Cochrane 
(1) “April having fallen behind, 


* * 
Chevrolet Co., Bridgeport, Conn.: 
due to price increases, May should 
be this season’s peak month.” (2) “To continue a good market for 
the balance of this selling year, price reductions in May would be 
advisable. Recent increases have slowed down sales somewhat.” 
* * 

William J. Gruber, F. L. Mills Co., Studebaker-Pierce-Arrow. 
Bridgeport, Conn.: (1) “It seems to us that May will be the heaviest 
selling month.” (2) “Stabilization of prices would help greatly to ex- 
tend the season, as establishment of definite prices which will stand 
without change would enable us to close deals which we are now 
working on. Present uncertainty as to future prices is a handicap.” 

* * * 

Innes Randolph, Randolph Cadillac Co., Bridgeport, Conn.: (1) “I 
would not predict that the sales peak will come in any particular 
month, am convinced there is a large market which will open up 
and this development may 
come in any month.” “IT believe the factories can best aid the 
situation by concentrating their efforts on the upbuilding of public 
Advertising should drive home to the public the fact 
that buying a new car is one of the greatest contributions to recovery 
which can be made.” 


as I 


(2) 


* * * 
James V. Adley, The Adley Co., Graham-Paige, Bridgeport, Conn.: 
“May should be the peak month.” (2) “Car manufacturers should 


endeavor to convince bankers that the automobile business, protected 
as it now is by the code, is a sound credit risk. If dealers could 
obtain more aid from the banks, they could carry a larger variety of 
cars, and sell more.” 


Chrysler and Plymouth, San 
will be the best month.” 
guaranteeing no further 


R. V. Embleton, Embleton Motor Co., 
Antonio, Texas: (1) “I believe that May 
(2) “Factories could help dealers most by 
price increases.” 


H. H. Bryant, San Antonio Buick Co., Buick and Oldsmobile, San 
Antonio, Texas: (1) “I should select May as the best selling month.” 
(2) “The manufacturers could help dealers by filling orders exactly 
as the dealer requests rather than sending what is on hand, with 
especial reference to color.” 


Frank A. Winerich, Winerich Motor Sales Co., Studebaker-Pierce- 
Arrow-Auburn, San Antonio, Texas: (1) “I think September or 


” 


October will be the best month, dependent upon crops.” (2) I recom- 
mend that present prices be maintained.” 
* * * 

Roy Smith, of the Smith Motor Sales Co., Chevrolet dealers, and 
newly-elected president of the San Antonio Automotive Trades Assn., 
San Antonio, Texas: (1) “I predict May will be the best month.” 
(2) “To sustain the present buying wave, I should like to urge con- 

| tinuation of advertising and no further price increases.” 

| * * * 

Frank M. Gillespie, Herpel-Gillespie, Ford, San Antonio, Texas: 
will be the best month, due to crops.” 
(2) “I suggest that present prices be maintained, production be kept 
apace with sales so that there will be no trouble with deliveries, and 
that the code be left as it is, as I believe the code is in a great 


measure responsible for the dealers’ present prosperity.” 
* * ‘% 
George N. Hoeveler, Hoeveler Motors, Inc., Ford, Pittsburgh, Pa.: 


(2) “I recommend 


(1) “I think May will be the best sales month.” 
maintaining low prices and continuing national advertising.” 
* . * 
H, W. Breitweiser, Mount Lebanon Garage Co., Plymouth and 
De Soto, Pittsburgh, Pa.: (1) “May and June will be our best 





a large city in motion. 

In going directly to the indi- 
vidual, those in charge of the 
far-reaching study expect to learn 
more of the detailed story of 
traffic movement than possibly 
could be obtained by any other 
form of check. 


Boat Sales Gain 


Algonac, Mich., Apr. 20. 


cations that the resumption of | 


buying has spread to motorboats 
are seen in the quarterly report 


| of Chris-Craft Corp., which shows 


to manifest itself. 

(The tenth article of this series 
will appear in ADN, Saturday, | 
April 28.) 


a 550 per cent sales gain over the | 


first quarter of 1933. 


Indi- | 


months.” (2) “The best thing the factories can do is turn out cars 
faster.” 
K o* * 
Col. F. L. Dennis, C. A. Rehtmeyer, Inc., Hudson and Terraplane, 
Pittsburgh, Pa.: (1) “May will be the best selling month.” 


(2) “Manufacturers should continue display advertisements in metro- 

politan newspapers, if the present buying wave is to be sustained.” 
Pm 6 ok 

Pittsburgh, Pa.: (1) “I ex- 

“High powered advertising 


W. M. Tears, Hudson Chevrolet, Inc., 
| pect May will be the best month.” (2) 
| should be continued.” 


* a 


H. J. Hetzler, Hetzler Motors, Inc., Studebaker, Pittsburgh, Pa.: 
(1) “May or June will be the peak months.” (2) “I should like to 
see the manufacturers continue to advertise delivered prices and 
| continue national advertising.” 


“ 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
of NEWS which is timely, authentic and of value. 





WE DO OUR PART 


dissemination 
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Perpetuating Codes 


| automobile. 


| have fallen down this year. 





~| old claims, anyway.” 
| * * 


OOKING a year, or more, into the future dealers are al-| 


ready anticipating the time when the National Indus- 


trial Recovery Act expires July 1, 1935. This act which re 


provides the authority under which all codes are enforce- 


FREE 


AIR 


By Cliff Knoble 





WHAT THIS COUNTRY needs 
is an “organizer” who can incite 
|a congressional strike for shorter | 
hours. 

CORRECT this sentence: “I | 
want to pay cash for this car and 
I don’t expect any special dis- 
| count.” 

WITH “PANTS” for the rear 
wheels, and “skirts’’ for the fend- 
|ers, it’s getting to be a difficult | 
| matter to determine the sex of an} 








SENTENCES never seen in an 
|automobile ad: “Our engineers 
They | 
haven’t been able to establish new | 
standards of value, beauty and 
performance. We're thinking of 
firing the whole outfit. The ad- 
vertising department, however, 
contends that it doesn’t matter 
much. They can make the same 


+ 


A FLAT TIRE is one from 
which the wind has all escaped. 
It is therefore a mistake to call a 
flat tire. 


* * 


HANK HANKLEBERRY, our 


able was adopted purely aS an emergency measure tO} local genius who invented the 
permit business men to weed out some of the bad prac- | bulls-eye cuspidor, has just an- 


tices which had been afflicting their trades. 

The automobile retailing code has, perhaps, proven the 
most successful of any of the thousands of codes that have 
been submitted to Washington. It was badly needed, in- 
telligently written and so well reflected the wishes of the 


| 


majority of men engaged in the industry that it should not | 


be let die with the NRA as such. 


In many states and now in Michigan, dealer bodies are | 


seeking to have their code perpetuated in a State law. This 
is a wise move and would be most desirable if uniform 
laws could be adopted in all states. You are likely to have 
only one more session of your State Legislature before July 
1, 1935. If your code is to be carried on through state law 
you must act now. Bring this to the attention of your local 


organization if the subject has not already been discussed. | 


There is no time to be lost. 


Radio Sales and Profits 

ADIO sales and installations are, or were, a source of 

real profit to the automobile dealer. But competition 
from uncontrolled accessory retailers who in many cases 
can underbid the dealer is a serious menace. Under the 
dealers’ code discounts are barred and this creates a dis- 
advantage for the dealer in competing with those who suf- 
fer from no such restriction. Various methods of approach- 
ing this problem of keeping the sales of car radios in the 
dealers hands have been attempted by both dealers and 
car makers. 

From a merchandising standpoint many dealers are mak- 
ing a determined effort, and with a great degree of success, 
to sell a radio with each new car at the time the car is sold. 
Car makers in some instances have designed special in- 
strument panels which may be obtained for radio instal- 
lation which result in harmonizing the interior of the car. 
These panels are available only through car dealers and 
thus tend to aid the dealer in keeping his customer. 
Among our readers we believe there may be a number of 
dealers who have solved this problem. We would appre- 
ciate a word from you on how you did it. 


* ag 


Selling Cars A la Code 
Fraley sa among dealers which appears on another 
page in this issue would seem to make it unanimous 
that the sales peak this year will come during May. With 
this in view it may be timely again to call to the attention 
of salesmen the new conditions in selling which have been 
brought about by the code. 

Today the NRA provides what should be a salesman’s 
paradise. It makes it possible for him to devote all his 
energy to selling his product on its merits rather than 
selling on a basis of how much he can give away to make a 
sale. Salesmen today must know their product. They 
must have confidence in it and be able to discuss it intel- 
ligently. The salesmen need not worry about unfair tac- 
tics on the part of his competitor. The salesman’s job 
today is to sell and if he is a salesman that would be his 
chief ambition. If he has no such ambition he should re- 
tire from the selling field. 





nounced the latest product of his 
fertile brain. “It’s a_ noiseless 
automobile horn,” asserts Hank 
with becoming modesty, “designed 
to be used when your brakes are 
working and you have sense 
enough to stop.” According to 
Hank’s analysis, there appears to 
be a big market for it. 


“JUMPING TO A CONCLU- 
SION” is a failing that seems to 
be peculiar to pedestrians. And, 
unfortunately it usually the 
pedestrian’s own conclusion that 
is jumped to. 


is 


SILLY SIMILE—Rare as a 
used-car profit. 


THE ONLY REASON our Sec- 
retary of Labor hasn’t played a 
more effective role in adjusting 
labor disputes, is because the dear | 
lady hasn’t been permitted to test 
the softening influence of a good | 
ery. 


Nominations For the Most Useless 
Thing in the World 


“An accelerator for a business | 
that’s going down _hill.”—Pete | 
Puzzlewit. 





st * 


The trouble with the automobile 
business is that we’ve never em- 
ployed any professors to tell us 
how to run it. 

* # 

THE REASON the Spanish en- 
joy a bull fight is because it gives | 
so many of them a chance to see | 
what happens to a careless pedes- | 
trian. 


* 


DAFFY DEFINITIONS 

TRAFFIC ORDINANCE The 
method which enables a munici- 
pality to soak the motorist a few 
hundred extra thousands every 
year in the guise of penalties for 
trivial violations. 

aK * * 

THIS BLUE DYE being used to 
revive a human being in which 
life is almost extinct, might prove 
a boon to many a harrassed sales 
manager, 


2k a * 





“Lives of great men all remind us, 
We can make our lives sublime, 
And departing, leave behind us, 

Every solitary dime.” 

* * * 

THERE’S NO NEED of the 
motorist being inquisitive about 
what happens to his tax pay- 
ments. They go to cover the 
salaries of the crackpots who 


think up the taxes. 
* * # 





(Got another ticket this morn- 
ing. And they call this a free 
country!) 
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In This 





Quick Watson, More Bullets! 


Courtesy Michigan Motor News 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 





Fourth Dimension 

I like your new editorial fea- 
ture on advertising and sales pro- 
motional activities. Karl H. 
Bronson, Advg. Mgr., LaFayette, 
Nash Motors Co. 


of * % 


| Be Gorrah! 


Dear Jarge:—Whin Oi opened 
the shpeak-easy this marnin there 
was the Automatic Daily News 
a-lying right there in front of me 
oiyes. Be gorra, says Oi, to me- 
silf, oh be gorra, sure and it tis a 
foine looking paper this toime— 
shure tis a master piece of the 


printhers aart—a foine publica- 
tion. 
Yis, Jarge it shure_ looked 


grrand to me old oiyes whats been 
lookin at some of the old copies 
til me oiyes got weak with tears 
and so Oi sat mesilf down to read 
and read—Gloomy Gus betimes 
sweeping and cleaning the brass 
gobboons and the glasses and thin 
Oi lights up me old dudeen and 
sittles meself down to read about 
the Wagner Bill and the new 
labor board and the rist of the 
news on the firsth and the second 
and the third pages. 

And thin Oi gets the shock of 
me long loife. There it was star- 
ing me in the face—the announce- 
ment that yez is agoing to run a 
new department—the Farth Di- 
minsion. For the love of Mike air 
yez really going to start the Farth 
Diminision. Its a shmart thing 
and a grrand thing to do. Jarge 
at lasht you have come to your 
sinses. The Farth Diminsion is 
grand. Oi kin now look me friend 
Bill Callahan—he of the famous 
New York Callahans in the eye 
and say Bill yez is now with a 
crowd what aint afraid of what 
they do so long as they get the 
business. The Farth Diminsion is 
a grrand thing. 

Yez ask what do Oi think of it. 
Well Jarge tis loike this thim 
bunk artists of the autymobile 
facthories what sends in the bunk 
about their production and sails 
is at lasth going to be exposed. 
Tis the day of the blissed event 
when yez start telling about thim 
bull shooters. Would the day that 
Newmark was back on the paper. 
Would the day that all the byes 
of New York could see it the 
Farth Diminsion. they would 
drink a couple of gallons of Bush- 


Readers 


mills and Black Rock for the 
celebration. 

Yes Jarge the 278 dealer sub- 
scribers whats on the list now will 
get a chantz to see the faces and 
names of the bunk artists. The 
factory salesmanagers will jomp 
up and down in glee. Shure it tis 
the day of the blissed event. More 
power to yez. Keep it up; the 
Farth Diminsion will be in loine 
with the rest of the hot air. Your 
competitors will laff too but most 
of all the laugh will be on the 
guys whose names yez will print 
and whose faces you will show. 
Farth Diminsion—here’s to you.— 
Shamus O’Brien McManus. De- 
troit. 


“a word in 


edgewise” 


By the Publisher 





FOLLOWING our reprinting 
of the “Keep Your Job” edi- 
torial in the several daily news- 
papers last Friday our mails were 
laden with about an equal num- 
ber of brick-bats and bouquets. 
Most of them came from the 
sources from which you would 
naturally expect them, but we 
must confess that we glowed a 
little over the following, from an 
auto worker in Toledo: 

“Referring to your ‘Keep 
Your Job’ ad in the Detroit 
Free Press today, you will be 
interested in knowing that yes- 
terday I handed the Free Press 
to a man to read the original 
front page article. After read- 
ing it he asked if he might take 
it to have it read by two rela- 
tives who had that day gone on 
strike against their wishes. 
Late this afternoon he dropped 
in to say that his two relatives 
read the article, returned to 
work, and he himself had also 
taken a job at the same place.” 

If this much appreciated report 
of direct results from our broad- 
casting the sane message which 
this editorial contained is indica- 
tive of what happened in many 
another home we feel repaid a 
thousand times for our decision. 

* * * 
SOME THOUGHTLESS corre- 
(Continued on Page 13) 
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Says Specialty Salesmen Needed to Sell Cat 


W ehmeier Thinks Turnover’ 
in Salesmen is Needless 


Editor’s Note: 


The following is Mr. Wehmeier’s reaction 


toward the Motor Vehicle Retailing Code, in which he sets 
forth some excellent points concerning the value and action 


of the Code. 


While reading an article in ADN, H. A. Wehmeier, vice 
president and general manager of Community Motors, 
Chicago, Pontiac distributor, was reminded of the tremen- 
dous turnover of retail salesmen which the automobile 
business is experiencing. This led him to prepare the 
highly interesting article that follows: 

“TI believe it was my grandfather who told me the story 
about square pegs in round holes and about men being 


fitted for the wrong jobs, 


frankly, it is my impression that | 


we in the automobile 
have been putting square pegs in 
round holes ever since we have 
been in it. 

“All of us complain quite bit- 
terly about the enormous turn- 
over in retail salesmen, but we 
lose sight of the fact that after 
all is said and done, we are in 
the specialty field. 

Sales Types 

“Selling—selling merchandise 
of one kind or another falls into 


one of three classifications, and 
the methods and the type of 
salesmen to be used depends 


greatly upon the phase of selling 
one undertakes and the 
merchandise to be sold. 

“First let us analyze 
one class of selling, namely, coun- 
ter or floor selling, and by that I 
mean the merchandise that is 
usually sold in department stores, 


kind of | 


business | 





briefly | 


| man 


men’s clothing stores, grocery | 
stores, etc. 

“A salesman to be a success in 
this activity, is a distinct type. 


is that he 
good ap- 


All that is necessary 
possess a _ reasonably 
pearance and has fair ability 
to display merchandise. Above 
all, he cannot be a pressure type, 
for the reason that he would 
drive customers out of the store. 

“In spite of the fact that we 
are in the specialty business, we 
continue to hire salesmen who 
would do better in the activities 
described above. 

Clientele Sales 

“The next phase of selling, 
which I call customer or clientele 
selling, is distinctly different from 


the one just described and is 
distinctly different from our 
business. 

“I have in mind a salesman 
who has a clientele built up, 
such as a lubricating oil sales- 
man. First, he must get the 
merchant to take on his line 


and after that his only job is to 
keep it in the place and endeavor 
to promote its sale. 

“The men who make the best 
success in this phase of selling 
are usually affable, good natured, 
pleasant dispositioned, hand 
shaking good fellows. They are 
not the high pressure type. 

“Again this type of salesman 
does not go far in the auto- 
mobile field. 

Specialty Sales 

“The third phase of selling is 
specialty selling—selling articles 
that are bought once a year, once 
each two years or perhaps once 
in a life time. Automobile sales- 
men, insurance men, real estate 
men, etc., come in this field. 

“In specialty selling we must 
locate and create our own pros- 
pects. 
a desire to buy the type of mer- 
chandise we have to sell and en- 
deavor to sell the article we have 
to sell. 

“Every one will agree that it 
takes a distinct and different 
type of salesman to function in 
the specialty field than it does 
in the other two fields. 

“Therefore, when hiring sales- 
men to sell automobiles at retail, 
we must be sure that they fit 
in the specialty field. 


How to Pick Them 
“Now, how can we_ judge 
whether a salesman is qualified 


as a specialty salesman or 





Then we must develop | 


|of a 


and®— 


whether he would be best quali- 
fied to sell in one of the other 
two fields? This is a very broad 
subject and a difficult one to 
analyze, but the proper selection 
man starts, I believe, the 
minute he walks in the door. 
The way he comes in, the way 
he goes about it and the way he 
presents himself for the position, 
gives the sales manager an op- 
portunity to judge some of his 
qualities. 

“Most of us approach this sub- 
ject of hiring new salesmen by 
asking a _ series of questions, 


| which gives us some opportunity 


to judge the background of his 
previous experience. 

“It is my impression that if 
we approach this problem by 
first telling the prospective sales- 
about the position, what it 


pays and its possibilities, and 


| then ask him a simple question 


as to why he thinks he is quali- 
fied to successfully join our sales 
organization, we will put him in 
a position whereby he must sell 
his own services. 


“To my mind, if a prospective 


salesman cannot forcefully and 
energetically sell his own services, 
he can have but little hope of 
| selling our products. 
Must Sell Self 

“If he answers this question 
evasively or seems to be  be- 
wildered in his presentation as 





to why he should be a success, 
then we will know he is not a 
specialty salesman. 

“If we will look upon this in- 


terview as an interview that 
might take place between a pros- 


pective purchaser of a new motor 
car and one of our retail sales- 
men, then we will be in a better 
position to judge whether he 
could make an effective sales 
talk to a prospective buyer. 

“A specialty salesman must be 
a man of good personality and 
pleasing appearance. Above all, 
he must be enthusiastic and dy- 
namic. He must be in command 
of the situation at all times, re- 
gardless of what it may be. 

“He does not become discour- 
aged or get into ruts, for the 
reason that he knows that his 
success depends on keeping go- 
ing, no matter how rough it 
may be. 


Must Sell On Merit 
“He knows how to approach 
people and how to get to people. 
He has a faculty of having 
others constantly looking out for 
prospective buyers for him. He 
is a good mixer. He handles 


| himself well under all conditions. 


“The reason for our enormous 
turn-over in retail salesmen is 
that we do not keep these items 
before us when employing retail 
salesmen. 

“We are always looking for 
experienced automobile salesmen, 
but the fact that he is coming to 
us for a position, is definite proof, 
in most cases, that he must have 
failed elsewhere. Therefore, 
what reason have we to assume 
he will be a success for us, mere- 
ly because he has been in this 
business eight or ten years? 

“The code is furnishing dealers 
and sales managers a _ splendid 
example of what real salesman- 
ship means. Some of the men 
who have had big records in 


responsive 


Highlights from Wehmeier’s Article On 
Retail Salesmen 


All of us complain quite bitterly about the enormous turn- 
over in retail salesmen, but we lose sight of the fact that 
all is said and done, we are in the specialty field. 


after 
When 


must be sure that they fit in the specialty field. 

If a prospective salesmen cannot forcefully and energetic- 
ally sell his own services, he can have but little hope of sell- 
ing our products. 


We are always looking for experienced automobile sales- 
men, but the fact that he is coming to us for a position, is 
definite proof, in most cases, that he must have failed else- 
Therefore, what reason have we to assume he will 
be a success for us, merely because he has been in this busi- 


where. 


ness eight or ten years? 


The code is furnishing 


failing today. 


previous years, are failing today. 


The reason they are failing, is 
because heretofore they devel- 


oped an unusual sales trait and 
that was to tempt prospective 
buyers with good deals. 


hiring salesmen to sell automobiles at retail, we 


dealers 
splendid example of what real salesmanship means. 
of the men who have had big records in previous years, are 
Today when they 
its merits and take merchandise 
worth, they find themselves against a stone wall, mainly 
because they are not specialty salesmen. 





Today | 


and sales managers a 


Some 


must sell merchandise on 
in trade for what it is 





when they must sell merchandise 
on its merits and take merchan- 
dise in trade for what it is worth 
they find themselves against a 
stone wall, mainly because they 
are not specialty salesmen.” 





Willys-Overland Step Up 


Production to 250 a Day 


Detroit, Apr. 20. 
typographical error which 
peared in ADN for Apr. 
stated incorrectly that 


ap- 


Toledo 


Through ay, 


14, it was} 


plants of Willys-Overland Co. had | 


reached a daily production of 15 
cars a day. 

Willys - Overland officials an- 
nounce that actually production 
has been stepped up to 250 cars 
a day. When the company began 
the current production schedule 
Apr. 3 the daily 
150 ears. This was gradually 
creased to the present rate. 

Sales officials announced 
that Willys-Overland is 
with unusual success in an 
gressive campaign to expand its 
dealer organization throughout 
the United States. Hundreds of 
dealer inquiries have been re- 
ceived recently from all parts of 
the country and many of them 
have been signed up to aid dis- 
tribution of the new Willys 77 
cars, it was indicated. 

Dealers who have been handling 
the Willys line since the inception 
of the present production sched- 
ule report that the public is more 
than ever before to 


in- 


also 


production was | 


meeting | 
ag- | 





low price appeal and that they 
have met with unusual success by 
featuring the low purchase and 
up-keep costs of the new Willys 
77, officials said. 

Driveaways to even distant 
parts of the country are a daily | 
occurrence at the Toledo factory 
as dealers send in their drivers 
to obtain supplies of the cars. 


| Sales officials report an increas- | 


ing volume of sales with unfilled | 


orders for thousands of the 
Willys cars on the company’s 
books. 


Seek AFL Tieup 

Cleveland, O., Apr. 20.—The un- 
usual case of a body of business 
men seeking membership in the | 
American Federation of Labor | 
came to light here last week when | 
the Independent Oil Dealers Assn. 
at a meeting in Metal Trades 
Temple voted 43 to 15 to ask fora 
charter and affiliation with the 
Labor Federation. 

Action followed a recommenda- | 
tion of the organization’s execu- 
tive council, headed by Morris J. 
Chernoff, who also is president of 
the group. 


|| Armory here tonight. 


° ® 
negotiating 


| plant 


tatinn Workin 
To Hold Huge 
Benefit Ball 


Apr. 


Detroit, 20.—A monster 
social affair is being staged by 


the Hudson Industrial Assn., the 
organization of Hudson Motor 
Car Co. employes at the Naval 
The pur- 
pose of the ball is to raise money 
for the employes welfare fund. 

It is reported that approxi- 
mately 5,000 tickets will have 
been sold when the doors open. 
It is predicted that this will be 
one of the most successful af- 
fairs of its kind ever to be held 
in the City of Detroit. 

In addition to the entertain- 
ment features of the evening the 


| committee in charge reports that 


extremely valuable door prizes 
will be given to the holders of 
lucky tickets. 


Tire Workers Strike 
For 30% Pay Boost 
Norwalk, Conn., Apr. 20.—About 
200 employes of the Norwalk Tire 
& Rubber Co., manufacturers of 


tires, batteries and miscellaneous 
automobile accessories, have 


| struck for a 30 per cent increase 
| in wages and have affiliated with 
the 


American Federation of La- 
becoming a branch of the 
Rubber Workers of 

A. F. of L. unit. 

Whitehead, president 
concern, has been 
with representatives 
of the strikers, but no settlement 
had been reached up to Apr. 14. 

Strikers have been picketing the 

and announced plans to 
all Norwalk tire retailers 
in the state. Except for a slight 
flurry in the early stages, the 
strike has been orderly. 


bor, 
United 
America, 

John W. 


lof the tire 


picket 


Graham Reports Demand 
For Cars by Canadians 
Walkerville, Ont. Apr. 20.— 
Since the new Canadian Graham 
automobile for 1934 made its 
appearance on the market, eleven 
new distributing points have been 
added by Graham-Paige Motors 
(Canada), Ltd., in the Dominion, 
Henry Harris, general sales man- 
ager, announced recently. 
Harris reported unusual dealer 
interest in the new Graham line 
throughout the country, following 
the introduction of the new cars 
this year. He stated that Graham 
dealers this year have placed or- 
ders for more cars than any time 
in the past four years, and that 
the démand in all parts of the 
country still is on the increase. 


Willys Comes Off the Line 





Here’s one of the new Willys models as it recently came off the line at the Willys- 


Overland plant in Toledo. 





th Dimension 


The News of Automotive Advertising 
By IRVING BECKMAN 





P the ladder this week went Edward Hedner, oldest 


man in point of 
Ed has been named 
ceeding Bud Berend, 
tising at Pontiac. 


service at Chevrolet’s Central office. 
assistant advertising manager, suc- 
who recently became boss of adver- 


William E. Holler, Chevrolet general sales manager, who 
announced the appointment, recalls that Hedner joined the 


material control department 


of Chevrolet ’way back in 


1919, on the staff of the super- © 


visor of material. 

For the last six years the new 
deputy ad head 
has filled sev- 
eral important 
executive posi- 
tions in the pur- 
chasing division, 
where he super- 
vised the pur- 
chasing of ma- 
terialand 
accessories, in- 
cluding the ma- 
jor portion of 
advertising and 
sales promo- 
tional material used by Chevro- 





Ed, Hedner 


let. So the new pastures ought 
to be familiar pastures to Ed 
Hedner. 


FROM BILL BALDWIN, Pierce- 
Arrow’s scientific but dynamic 
ad chief, comes a condensed Book 
of Genesis, telling the origin of 
the copy theme that the Buffalo 
company is going to use in news- 
papers, starting about Apr. 22 
when it announces a new lower 
priced model to sell at $2195. 


“Before the advertising was 
planned,” narrates Doctor Bald- 
win, “we talked with several hun- 
dred people throughout the coun- 
try telling them about the forth- 
coming car. We found that the 
first question which arose when 
they learned the proposed price 
was: ‘Will it be a real Pierce- 
Arrow?’ So it became evident 
that our advertising would have 
to answer this question in addi- 
tion to the job of announcing the | 
car and the price.” 





So what did the honorable doc- | 
tor do? So he and his laboratory | 
assistants prepared five test tubes, | 
each containing individual types | 
of advertising, and submitted the 
five samples to a faculty of auto- 
mobile editors, automobile adver- 
tising solicitors, salesmen and 
prospective customers in four or | 
five large cities for their criticism 
and judgment. 


The first advertisement in the} 
campaign, next week, represents 
the composite verdict of this 





| stores that 


learned jury. The headline will 
be “Announcing a REAL Pierce- 
Arrow at an unbelievably low 
price,’ and copy will stress the 
fact that the new models are built 
“by the very men who make cars 
that sell at twice the price.” That, 
the doctor discovered, is what the 
public wants to know. 


RIGHT UP this same alley of 
doing things the way your pub- 
lic wants you to is the new Gen- 
eral Motors institutional cam- 
paign, now running, which repre- 
sents probably the first time that 
advertising space has been pur- 
chased on a large scale by a big 
American company to consistent- 
ly remind the public that they, 
themselves, provide the guidance 
for and verification of the ad- 
vertiser’s plans and operations. 

The current series, prepared by 


Erwin, Wasey, follows extensive 
research conducted by G. M. 
among its customers and pros- 


pects, by means of questionnaire 
booklets, to determine their likes 
and dislikes regarding motor car 
design and performance. Now, 
not only the engineering depart- 
ment of the corporation, but the 
advertising division, too, is cash- 
ing in on this laboratory effort. 
Current institutional copy recalls 


the survey, carries the keynote, 
“An eye to the future—and ear 
to the ground,” and makes the 


customer feel that he is a valued 
adviser to General Motors. 


THESE NEW AIRFLOWS that 
Mr. Chrysler manufactures are 
creating a baby revolution in the 
toy industry, believe it or 
Toy manufacturers, who make 
midget motor cars, patterned 
after the life-sized ones, to the 
tune of several hundred thousand 
a year, this year discovered that 
the kids read the ads. Word has 
filtered up through department 
the youngsters want 
ultra-modern streamlining in 
their play autos. So, reports De 
Soto publicity expert Goldrick, 
who keeps a keen eye on just 
such things as these in his search 


not. | 





These new Hudsons and Terraplanes are waiting to be trucked away. 


for news, the toy manufacturers 
are falling into line and pattern- 
ing a good share of their forth- 
coming production on the airflow 
idea. Some fun, eh kids? 


BACK TO General Motors 
to 


again. GM Truck is going 
run a quick campaign, with 


plenty of fast punches, very soon 
in a national news weekly and 
several automotive publications to 
introduce the new one and one- 
half ton truck, which will list at 
$595, the lowest price ever tagged 
to a GM truck of this capacity. 
Copy, prepared by Campbell- 
Ewald, will emphasize the unique 
combination of style, dependabil- 
ity, ruggedness and performance 
offered in the new models. 


automotive adver- 
tising men, C. E. “Tex” Rickerd, 
who was assistant advertising 
manager of Chevrolet back in 
1920, and Robert J. Walker, who 
used to hold the same job at 
Plymouth, are associated in the 
formation of a new agency in 
Detroit, which will carry the title, 
C. E. Rickerd Advertising Agency. 
For the past 10 years Rickerd has 
been advertising director for 
Standard Accident Insurance Co., 
winning over 50 national and in- 
ternational citations for excellent 
advertising. Walker, since leav- 
ing the Chrysler organization 
where, among other things, he or- 


TWO OLD 


ganized the Sales Education de-| 
salesmen, | 


partment for training 
has been with the Leonard and 
Kelvinator refrigerator com- 
panies, in various advertising and 
sales executive capacities. 


THAT TREMENDOUS cam- 
paign that Shell Petroleum Corp. 
launched on Friday, the 13th of 
April, has encountered no black 
cats whatsoever on its path. It 


is humming along in great style | 


the largest advertising drive in 
Shell's history. 

Fifty-nine meetings have been 
held to merchandise the campaign 
to the distributor organization. 
The schedule includes outdoor 
boards in more than 1,800 com- 
munities, over 200 newspapers, 
spot radio announcements and di- 
rect mail involving over a million 
and a half postcards. 


SOCONY-VACUUM is getting 
under way with the largest Spring 
campaign it has employed since 
1929, according to Eben Griffiths, 
advertising manager. Centering 
around the corporation's nation- 
ally distributed products, most 
copy will be devoted to Mobiloil 
and Mobilgas, and the importance 
of the motorist preparing his car 
for Spring driving. Over 1,000 
newspapers, in addition to a com- 
prehensive schedule of magazines, 
radio stations, outdoor boards and 


Before They Are Trucked Away 






During the week ending ‘Apr. 7, 


1700 Terraplanes and Hudsons were trucked or driven away from the factory. Code restrictions prevent 
many from being driven away and the majority are moved in the truckaway vehicles which can be 


seen day and night traveling over the roads from Detroit. 
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trade and 


sali seathanl 
will be oe ustrial pumeatons Battery Makers 


DIMENSIONETTES: B. F.| Will Convene 
Goodrich will employ over 2,000 
“f In Cleveland 


newspapers to campaign for re- 
Cleveland, Apr. 20.—This year 


cent innovations, including the 
“Gold and Black Tube,” “Seal-O- 

the National Battery Mfg.’s Assn. 
will hold its Spring Meeting in 


Matic Tube” and “Electro-Pak 
Storage Battery.” ... “Bud” Land- 
is, formerly with the Austin F : : 
- : : *| this city, May 16, 17 and 18. 

Bement agency Jetr ‘ é ae . ae 

= agency in Detroit, and at Headquarters will be at the 

Hollenden Hotel and a record at- 

tendance is expected. 
































































one time Pacific Coast regional 
advertising manager for Chevro- 
let, has been named assistant ad- 


vertising and sales promotional . aie ger of wide inter 
manager of Shell Oil of Cali-| °St, has been arranged. Com- 
fornia, with headquarters in mittee reports, important tech- 
Frisco. ... . J. Stirling Getchell nical papers, talks on the NRA, 


the work of the Code Authority 


Inc., Plymouth and De_ Soto : ; 
agency, has opened a_ branch and other items of general in- 
office in Kansas City in charge| terest will help to make a busy 
of Karel Rickerson, who was} three days. 


The program Committee has a 
well-balanced schedule of inter- 
esting events, including special 


formerly with Campbell - Ewald, 
Detroit. Lantz Phelps Corp. 
has appointed Hugo Wagensell & 


: : entertai ies - 
Associates, of Dayton, to direct a ee ae _ ladies. Re 
campaign for their automotive sai Strip saree will be 
service equipment available on practically all rail- 

, roads for the benefit of over- 


night travelers. 

Demand Recognition 
Cleveland, O., Apr. 20.—Mem- 
bers of the Battery Workers’ Fed- 
eral Union, No. 19268, composed of 
employes of the Willard Battery 
Co., will present demands for 
recognition of the union to offic- 
ials of the company early next 
week. A vote on an agreement 
was taken last Thursday. 


Heads Frisco Dealers 

San Francisco, Apr. 20.—George 
S. Humphrey, northern California 
manager for Earle C. Anthony, 
Ine., Packard, Hudson and Ter- 
raplane distributing organization, 
was elected president of the San 
Francisco Motor Car Dealers’ 
Assn. 





STARTS NEW TREND 
to self-sealed bearings 



















Lubricated for Life 


HESE two new bearings, standard on the Olds all- 
feature Six, are bound to have a profound effect on 
all future rear axle design. The wheel bearing is 

sealed and lubricated for life. No more leaking grease 

No locknuts, threads or grooves on 









and slipping brakes. 
shaft. No grease cups or gun fittings. 

The pinion bearing replaces the usual two bearings in 
this position, has permanently close-fitting shields, is pro- 













tected from abrasive material and comes filled with its 
own lubricant. Wide spaced ball rows and angular contact, 
preloaded construction assure extreme and permanent 
rigidity. Further details on request. 


The New Departure Mfg. Company, Bristol, Connecticut. 


ae 


SELF -ENCLOSED BEARINGS 
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Only the 


S THE LIMIT NOW! 


say enthusiastic 
Studebaker dealers 


OUR hundred and thirty-nine new dealers—includ- 
I ing many of the best known and most successful 
automobile merchants in America—have signed Stude- 











































baker contracts since October first. 

That’s all any dealer needs to know about the oppor- 
tunity of the Studebaker set-up and the profits that lining 
up with Studebaker assures. 

Ever since October 1, when the 1934 Studebaker line 
was announced, Studebaker’s gains have been sensa- 
tional. One record after another has been broken. The 
six months since October 1 exceed any corresponding 
six months since 1929. March production was 436% 
ahead of March a year ago. The biggest bank of orders 





at the beginning of April for 6 years! 

And that’s just the beginning. Studebaker has only 
been tuning up. Studebaker has had but one major 
objective in mind—to give its dealers the best franchise 
offered by any maker of motor cars. Every Studebaker 
franchise is written with full respect to territorial rights. 
It gives you access to 95.5% of the market. You deal 
with one factory. You carry only one stock of parts. 
You advertise but one name! And your even more 
profitable President and Commander Eights are as 
thoroughly competitive as your Dictators. 

Why penalize yourself any longer with a deal you 
don’t like, if there’s any possibility of getting a Stude- 
baker franchise? Write or wire today to Paul G. Hoffman 
(himself an active and successful Studebaker dealer), 
President, The Studebaker Sales Corporation of America, 
South Bend, Indiana. 





at the factory 





FROM THE SPEEDWAY 
COMES THEIR STAMINA 


/ 





UACW/U 


FROM THE SKYWAY 
COMES THEIR STYLE 
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Studebaker Brings Out 
New ‘Land Cruiser’ Model 


South Bend, Ind., Apr. 20.—-Pro- 
duction of Studebaker’s new four- 
door “Land Cruiser” model with 
a new streamlined rear deck, was 
begun here today by the Stude- 
baker Sales Corp. of America. 
The “Land Cruiser” is available 
on both Studebaker President and 
Commander chassis. 

“In building this new model,” 
Paul G. Hoffman, Studebaker 
president, said, “we are capital- 
izing on the motoring public's de- 
mand for more luggage space. 
This demand was brought force- 
fully to our attention last fall 
when we first introduced our new 
“skyway-speedway” line of 1934 
Studebakers. We announced this 
line in two body styles—one with 
a plain rear deck and the other 
carrying a built-in trunk. 

“The success of the trunk body 
far exceeded our original expec- 
tations. So much so that better 
than 50 per cent of our total ship- 


ments have on the built-in trunk | 


units. 
More Baggage Space 

“As a result of this demand 
for more luggage space we de- 
signed what can be called as the 
first ‘Land Cruiser’—which I be- 
lieve carries more luggage space 
than any manufacturer has yet| 
built into a production model. | 
This space measures 48 inches} 
wide, by 27 inches long, by 27 
inches high. 

“With this space available five 
people will be permitted to travel 
great distances without the dis-| 
comfort of riding with a rear 
compartment piled high with bag- 
gage.” 

The new “Land Cruiser” which 
made its first appearance at the 
New York automobile show is in 
keeping with Studebaker’s “sky- 
way” streamline design. The rear 
deck has a marked streamline 
effect, which greatly reduces the 
rear vacuum created in conven- 
tional body designs. Attractive 
new airplay type rear windows 
permit good visibility for both 
driver and rear seat occupants. 


Grief Maweed Aid 
To A. J. Chanter 
At Pierce-Arrow 


1) 
headquarters in 


(Continued from Page 
ance Corp. with 
New York. 

He is originally from St. Joseph, 
Mo., where he gained his first 
business experience with one of 
the large automobile distributor- 
ships in the middle west. 


| try will break all previous records 


© -—-- 


Sparton Plant 
Works 3 Shifts 


24 Hours a Day | 


Jackson, Mich., Apr. 20.— The 
automobile horn division of The 
Sparks-Withington Co. of this 


city, is operating at full capacity | 


supplying the factory needs of 
such companies as Ford, 
ard, Studebaker, Nash, Hupmo- 
bile, 
and others, it was announced here 
today by Harry Sparks, vice-presi- 
dent. 

Sparks said that the company, 
which manufactures Sparton 
horns, radio sets and electric re- 
frigerators, is operating its plants 


Pack- | 


Pierce-Arrow, Reo, Auburn | 


24 hours daily with three shifts. | 


He added that there is 
precedented demand for radio re- 


ceiving sets for automobiles and | 


that the company has unfilled or- | 
ders on its books for thousands | 
of these as well as the short- 
wave sets and refrigerators. 
Sparks reported that trade re- 
vival and new increases in em- 
ployment throughout the United 
States, besides dealer inquiries, 
indicated that the sales volume of 
the electrical refrigeration indus- 


this year. 

The company is meeting with 
unusual success in featuring the | 
Anti-Frost electric clock which 
automatically defrosts  refriger- 
ator coils. The company also has 
aggressively expanded its distrib- | 
uting and dealer organization 
throughout the country this year. 
Sparks stated that at the present 
rate of production between 6,000 
and 8,000 new users of Sparton | 
products are being added daily. | 





Toronto Motorists Give 
Hudsons Good Reception 


Toronto, Apr. 20.—Actual de- 
livery of Terraplanes in Toronto 
and surrounding territory during 
the first three months of 1934 
was six times greater than the 
figure for the corresponding pe- 
riod in 1933, according to an an- | 
nouncement made by Andrew 
Blair, manager of Hudson-Essex- 


York, Ltd. 1221 Bay Street, 
Toronto. 
“On the Hudson Bights, retail 


sales are keeping pace with fac- 
tory deliveries and the cars are 


being driven away by buyers as 
fast as we receive them,” said 
Mr. Blair. A large proportion 


of buyers were also taking radio 
installations, he said. 


an un-| 


| $2195 model, Pierce-Arrow’s April 


| said. 
The addition of the new car 
gives Pierce-Arrow a complete 


‘Uniform Trailie 


Studebaker’s New Land Cruiser 





Room for four or five large bags is provided in the rear deck of the new 1934 Studebaker Land Cruiser. 
The new streamlined model is now in production and available on both the Commander and President 


Pierce-Arrow 
Productionis | 


Best Since 1931 


Buffalo, N. Y., Apr. 20.—As a re- | 
sult of the introduction of its new 


production is scheduled to exceed 
considerably that of any month 
since April, 1931, it was announced 
today by Arthur J. Chanter, 
president. Although shipments 
of the new cars have been going 
forward steadily during the past 
10 days, it will require another 
week to supply all cities with ex- 
hibition cars, actual deliveries to 
retail purchasers having absorbed 
many of the initial shipments, he 





array of twelve and eight-cylin- 
der models, measuring from 136 
to 147 inches in wheelbase, with 
engines which range from 135 
horsepower to 175 horsepower. 


Laws Will Be 
Ready Shortly 





Washington, Apr. 20.—With the | 
date for the Fourth National Con- | 
ference on Street and Highway | 
Safety now definitely fixed at) 
May 23-25, the Committee on Uni- 
form Traffic Laws and Ordi-| 
nances, appointed by Daniel C. | 
Roper, secretary of commerce, 
has completed revised drafts of 
the Uniform Vehicle Code and 
the Model Municipal Traffic Ordi- 
nance. These, it is pointed out by 
A. W. Koehler, secretary of the 
Conference, will be available | 





Precision Methods Rule Here 


These men are machining a LaSalle motor block. This is the first operation after the block leaves the 
casting foundry and the enormous machine shown in the photo grinds three blocks at a time to a smooth, 
perfect finish, 






















chassis. 


shortly for criticism and sugges- | 


tions. 

Constructive criticism and sug- 
gestions regarding any provisions 
of the revised drafts are invited. 
To facilitate consideration of such 
suggestions by the proper com- 
mittee in advance of the Confer- 
ence, it is requested that as far 
as possible the exact language of 


| proposed substitute provisions be 


furnished and that they be sent 


to Koehler, at the U. S. Chamber 
of Commerce building, before 


May 15. 





It is expected that meetings of 
the Committee on Uniform Traffic 
Laws and Ordinances and of the 
Joint Committee on Traffic Signs, 
Signals, and Markings will be 
held immediately preceding the 
general conference. 


New Retail Store 
Akron, O., Apr. 20.—A new 
Goodrich Silvertown, Inc., retail 
store has been established in 
Columbus, Ga., succeeding the 
Rowlenson Tire Company, Inc. 





No Wonder 


More People Want 
GOODYEARS! 





Tue latest impartial investigation 


shows that Goodyears are considered best by 
more people than the next three largest-sell- 


ing tires combined. 


It’s easy to see the reasons. Goodyears pro- 
vide the safety of grip in the center of the 
tread —to put the full power of modern brakes 
against the ground. They provide the blowout 
protection and extra endurance of Goodyear 


by any other tire. 


Tires 





THE GREATEST NAME 





patented Supertwist Cord in every ply. 
On new cars—the famous Goodyear AIll- 


Weather Tread is thus a sales asset unmatched 


More People Ride On Goodyear 
Than On Any Other Kind 
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Brings Business to 
Repair Man 


By E. M. LUBECK 
AKING money on repairs to cars of motorists who 
have been good fellows seems a rather strange state- 
ment these days but I have not only the word but seen the 
actual facts as presented to me by the owner of a big gen- 


eral garage not far from Detroit. 


He operates an up-to- 


date independent repair shop and is making money. The 
place was full of cars undergoing service operations and 
there were some waiting outside for an opportunity to 


get in. 
owner as to how he 
way” he replied: 

“IT am simply making money 
on the motorist who during the 
past winter was a good fellow. 
I am making every effort to get 
the work from the man who 
helped some other fellow get his 
car started last winter during the 
cold days, or pushed the other 
fellow away from a snow-bound 
curb, and in so doing scraped or 
dented his car.” 

I turned to the owner with 
the rather blunt inquiry, “How 
do you get all these cars in here, 
and what are you offering that 
is different from what the aver- 
age dealer can offer these same 
owners?” 


“got that 


The Answer 


His answer is worthy of the 
attention of any dealer who ap- 
preciates the value of service. 
He said: “It’s too easy, and now 
that I have the business started 
I don’t mind telling the secret 
because any dealer who chooses 
to adopt the same plan in this 
town will have to go some to try 
and beat me out. I observed 
along the street a lot of cars that 
had dented and rusty front fen- 
ders, and in a lot of cases, dam- 
aged bumpers as well as dented 
and rusty spots on the back of 
the cars. I investigated and 
found that this was due to the 
owners being good fellows help- 
ing some unfortunate motorist 
get started during the cold winter 
mornings. It struck me that the 
repairs could be made without 
much expense and so I began 
gathering up all the experienced 
metal men in town and after 
selecting those who had the best 
ability I began a campaign which 
is making all of us money. 


“Under the Code, the men after | 


4:30 p.m., have what you would 
call free time. It is free time 
from a labor standpoint and you 
want to bear in mind that after 
4:30 the Code says nothing about 
the men acting as service sales- 
men for the house. I called the 
attention of my shop crew to 
the fact that there were thou- 
sands of cars along the streets 
which needed repairs. The men 
put in their time after hours 
checking up on the car owners 
and getting the owners to bring 
their cars in. 
privileged to choose any street 
they wanted which was usually 
the one used on their way home. 
We bought a lot of used tools 
and metal bumping kits. The 
men themselves, being metal 
artists, began to devise ways and 
means for doing the work 
quicker. 
“Beauty Parlor Service” 


“The next thing was to adopt 
a program which would acquaint 
people with our automobile 
beauty-parlor idea. The term 
‘Beauty Parlor Service’ was a 
new and interesting as well as 
an intriguing idea, and when we 
were able to show an owner what 
we could do we began getting 
business quite rapidly. We 
showed them how, at a slight 
expense, they could get their cars 
fixed up for the spring and 
summer. All we did at first was 
to be on the spot and tell the 
owner our story. 

Then our work began to attract 
the attention of the insurance 
adjusters. We did a little mis- 
sionary work along that line, and 
little by little we began to get the 
bulk of that business because the 
insurance men began to act as 


When I questioned the: 


The men were | 








salesmen for us. We now get the 
inside on estimates for metal 
and body repair work. We get 
the work because of the better 
workmanship in our shops.” 

I still wondered how he 
able to keep up the volume. 
plan is as follows: 

Right after 4:30 each afternoon 
each of the men of the shop 
starts out with a dozen or more 
envelopes on the outside of 
which is printed, “To the Owner 
of ear, License No. 
——_—_——.”" When the repair man 
on his way home, detects a car 
with dented fenders or with 
dents in the body, he writes the 
name of the car in the blank 
space on the envelope. He also 
indicates on the envelope the 
license number and then enters 
this information in a book which 
he carries. He then opens the 
envelope and takes out a letter 
which also has the same blank 
spaces calling for the make of 
the car and the license number. 
The letter states that the car has 
been checked over and that the 
repairs needed will amount to a 
certain amount, which the mech- 
anic knows will cover the cost 
and that if the owner will drive 
the car around to the shop at an 
early date he can have the work 


was 
The 


taken care of. The letter also 
states that in the event of the 
owner contemplating changing 


cars that if his old car is repaired 
it will have a greater value in 
the eyes of the dealer who may 
want to trade. “Five dollars or 
less in repairs to the metal work 
on your car may mean $10 to $15 
more in trade value.” The mech- 


anic then returns the letter to 
the envelope and seals it and 
sticks it under the windshield 
wiper. It is a plain manilla 


envelope and looks like an offi- 
cial police notice. The owner 
never fails to open it. 
Card Records Kept 

The mechanic also notes in his 
little book the price he has esti- 
mated for the repairs. Next 
morning each man turns in the 
reports of the previous after- 
noon’s canvas. A transcript is 
made onto a card record and 


that afternoon a letter goes to 
the owner confirming the esti- 
mate and has some short but} 
pertinent sales talk about the | 
shop and the guarantee on the 
work. The owner’s name and 
address is obtained from the} 
police automobile registrations. 


In order to avoid duplications a 
numbering machine is used which 
can be adjusted and each license 
number is arranged serially so 
that in the event of some mech- 
anic turning in a license number 
the books will show whether or 
not that owner has been previ- 
ously solicited. 

I complimented the man on his 
plan and to my surprise he re- 
plied, “All you have seen so far 
is the start. Do you see those 
hydraulic lifts far down at the 
other end? That’s where the 
big profits begin. Every car 
that comes in for repairs is put 
on the one on the left. We raise 
it up so that we can wash the 
fenders and get them in shape 
for work.” Here is where the 
big part of this man’s program 
comes in. 


Reveals Under Part of Car 

“We use the kind of lift that 
permits the car to rest on the 
axles,” he told me. “This gives 
us a chance to wash the wheels 
inside as well as outside. A car 





that has gone through the winter 
campaign of snow and ice often 
needs repairs or adjustments 
which the owner never realizes 
until the under part of the car 
operates freely and _ without 
strain. For instance, there are 
the spindle bolts, the hub bolts, 
steering gear, drive shafts, uni- 
versal joints, springs and the 
shock absorbers. We inspect each 
item and call the owner’s atten-| 
tion to the necessity for repairs | 
or adjustments He for 
himself that the car is approach- 
ing the danger point and gen- 
erally gives us the ‘go ahead’ for 
such repairs. We have had over 
100 brake adjusting jobs in the 
last month, and on top of that 
we had better than 25 jobs of 
brake relining. We have also 
had better than 50 radiator jobs.” 

Right here is where a very im- 
portant question came to my 
mind. “Do you get the cash for 
each job?” “No,” he answered. 
“We do at least 50 per cent of our 
business on a time basis. If a 


sees 





man can’t pay for the full job) 
at the time it is ready he can| 
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Here is the fleet of De Soto and Plymouth automobiles L. A. Passaro, 
Detroit salesman, recently sold to the Yellow Drive-It-Yourself Corp. 
Mr. Passaro is manager of H. G. Larimer & Sons. 





pay us half down and a certain 
amount per week. We do not 
take any jobs on the monthly 
basis for the reason that a man 
can pay balance amounts out of 
his weekly pay check. If he 
is expected to pay it at the end 
of the month we often found that 
he didn’t have the amount saved 
up and so puts us off.” 


Nebraska Appointees 

Omaha, Neb., Apr. 20.—Four 
members of the Nebraska truck- 
ing code authority appointed tem- 
porarily are Ray Watson, Ne- 
braska City; Harold Lemar, 
Omaha; Kile Martin, president of 
the Nebraska Motor Transport 
Association, Pilger; and Charles 
E. Hall, Omaha. 


4INSTALLED! 


DISTRIBUTOR’S 
OPPORTUNITY 


@ An invention that takes the last dirty job out of motoring! 


Power-driven, electric hydraulic jack; permanently at- 


tached to car; raises front or back at the turn of a switch. 


Easy to change tires, put on chains, grease, adjust wheels 


or brakes, get out of snow or mud, release locked bumpers. 


Out of sight when not in use. 
The jack is strong and simple; readily installed on any 
car. Retail price $35 complete, with liberal margin for dis- 


tributor. Exclusive territory now being allotted under sensi- 


ble franchise plan. Correspondence invited from financially 


responsible distributors. 


MARLOWE DEVICES, 


29 RYERSON 


STREET, 


BROOKLYN, 


INC. 


NEW YORK 
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Bendix Service School 


Gains Wide Prominence 


South Bend, Ind., Apr. 20.—The 
Bendix Service School, organized 
more than a year ago in this 
city, is today reaching an import- 
ance in the automobile service in- 
dustry that makes it one of the 
most interesting chapters in the 
history of the Bendix Products 
Corp. 

The School was founded 18 
months ago. Its origin may be 
traced to the fact that many 
tourists from various parts of 
America had stopped at the South 
Bend Bendix service station to 
have their brakes serviced. These 
tourists knew their brakes had 
been made in this city. Natur- 
ally, this was the proper place 
to have them _ serviced, they 
thought. 

So many stopped that Bendix 
officials thought motorists would 
appreciate it if they could find 
a Bendix trained service man in 
their own home town. They de- 


at the close of the school term. 
Accuracy Stressed 


Students are graded in four 
divisions, A, B, C, and D. The 
first three grades will bring 


diplomas to the students, but any 
one who receives a “D” gets 
none, and is rated having 
| flunked the course. 

The students become ac- 
quainted with the specific tools 
for certain jobs and are taught 
the benefits of good tools in ac- 
curate work. They learn the pur- 
pose of products and tools from 
the engineers’ viewpoint, and take 
this knowledge back home with 
them. 

The Bendix school is in charge 


as 


of M. M. Cunningham, and its 
staff of instructors consists of 
Hugh S. Cole, chief instructor, 


F. D. Shilling, assistant instruc- 
tor; and A. H. Winkler, carbure- 
tion instructor. 


Expect Safety Conference 


Date to Be Set Soon 


Washington, Apr. 20.—With the 
holding of a Fourth National Con- 
ference on Street and Highway 


Safety in Washington virtually 
assured for this year, it is ex- 
pected that decision will be 


reached shortly on the exact date 
for the meeting. It is understood 
that two tentative dates already 


have been discussed seriously, 
namely, May 21 and June 4. 
However, according to A. W. 


Koehler, secretary of the confer- 
ence, no definite announcement 
is possible at this time. A meet- 
ing probably will be held shortly 
with Secretary of Commerce 
Daniel C. Roper, who is general 
chairman of the conference, at 
which time a decision is expected 
to be reached. 

All previous conferences have 
been held in the building of the 
Chamber of Commerce of the 


United States, in Washington, 
and Col. A. B. Barber, head of 


the Chamber’s transportation and 


Chicago Meet 
Planned by 


AERA in June| 


Indianapolis, Ind., Apr. 20.—The 
Automotive Cngine Rebuilders’ 
Assn. announced today that its 
12th annual convention will 
held in Chicago, at the Hotel 
Sherman, June 11 to 15, inclusive. 

John Heckman, Heckman 


dent of AERA has charge of con- 
vention arrangements and with 
the help of L. C. Smith and the 
Chicago committee is planning an 
interesting convention. WNation- 
ally known speakers will address 
the membcrship and guests on 
subjects 
and management of 
machine shops. 
Considerable time will 


automotive 
be de- 
machine shop service, the subject 


being presented by an _ able 
speaker, followed by proven meth- 





communications section, is direc- 





tor of the National Conference. 








cided to train service men, to 
make them Bendix specialists. 
And do it free. 
Receive Diplomas 
Today the service station has 
blossomed forth into the first 


school in the country where brake 
service, carburetor service, motor 
tuning and wheel alignment are 
taught, without tuition fees, as 





regular classroom subjects, a 
school in which the pupils get 
passing marks if they study hard, 
are flunked if they don’t, and re- 


ceive diplomas at the end of 
their school terms. 
Qualifications 


Entrance requirements are ex- 


acting in only two particulars. 
The prospective student must 
have character references and 


must show that he has a desire 
to become a specialist in servic- 
ing automobiles. Thus men who 
don’t know a needle valve from 
a semi-floating axle need not ap- 
ply, even though they think gar- 
age service work might be better 


than something else. The stu- 
dent’s only expenses are _ his 
transportation and living costs 
while he is in South Bend. 

The school term lasts four 
weeks. Included in this period 
are two weeks of brake study, 


one week of wheel alignment and 
frame straightening work, and 
one week of carburetor study and 
motor tuning. Each morning 
every pupil is required to turn 
in a written report of what he 
has learned the previous day. 
These papers are graded. Then 
a final examination also is given 





Return Parts Business 


To Wisconsin Ford Plant 
Milwaukee, Wis., Apr. 20. 
Within ten days or two weeks the 
parts business for the Wisconsin 
territory will be returned to the 





Ford plant here, according to W. | 
E. Simons, manager. Approxi- | 
mately 50 more employes will be | 


added to the payroll, increasing 
it to 100. 
The parts business was taken 


from Milwaukee to Chicago a 
year ago, leaving the plant only 


a car sales branch. No word 
has been received here as to 
restoration of the assembling 


of cars here which was discon- 
tinued in November, 1932. 


Marmon-Herrington Adds 


Seven New Truck Models 

Indianapolis, Apr. 20.—The ad- 
dition of seven new models to the 
Marmon-Herrington line of all- 
wheel-drive trucks is announced 
by Bert Dingley, vice-president in 
charge of sales. Two of the new 
models are gasoline-powered ve- 
hicles and five are equipped with 
Deisel engines. 

The entire Marmon-Herrington 
line now consists of five series of 
all-wheel-drive trucks and truck- 
tractors with a total of 28 differ- 
ent models ranging in capacity 
from 1% tons upward. This is 
believed to be the most complete 
line of all-wheel-drive vehicles 
ever placed on the market, Ding- 
ley says. 





This spread in The Saturday Evening 
Post signalizes a memorable event for 


ods of the members, officials said. 
An additional feature will be a 


be | 


Ma- | 
chine Works, Chicago and presi- | 


pertaining to methods} 


voted to the merchandising of | 


moving picture of automotive ma- 
chine shop operations as _ per- 
formed in the shops of members 
and it is planned to make the 
film available to the members for 
local showing at clinics and sales 
meetings. 


Some 35 new members have re- 
| cently been admitted to the asso- 
| ciation, it was said. 


| Republic Metallurgist 


Detroit, Apr. 20.—Earl C. Smith, 
| chief metallurgist, Republic Steel 
| Corp., of Youngstown, Ohio, ad- 
dressed the Detroit Chapter, 
American Society for Metals, at 
the Hotel Fort Shelby here re- 
cently on the subject “What the 
Steel Makers Are Doing for the 
Consumer.” Smith also delivered 
the same address before the 
Toledo Chapter of the Society on 
Apr. 10. 


Smith’s address outlined the 
present status of both electric 
furnace and open hearth products, 
and stressed the developments 
of the past three years in open 





hearth and Bessemer practice. 


Reo dealers—the introduction of a new 
Flying Cloud of exceptional charm and 
brilliance—a great QUALITY car ata 
price that makes the Reo dual fran- 


chise more 
Write today regarding the opportunity 
in your territory. 





attractive than ever before! 
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Indiana Indus 


trial Boom 


Reflects Nation’s Recovery 





Indianapolis, Ind., Apr. 20. 
What recovery in the automo- 
tive industry has meant to In- 
diana is exemplified in reports 
from three prominent industrial 
centers in the eastern section of 
the state, 


These are Connersville, Ander- 
son, and Newcastle, where auto- 
mobile and accessories plants are 
bustling with activity—24 hours 
a day in some instances, 

Plans for introducing another 
car under another name were re- 
vealed at the Auburn plants at 
Connersville where an increase in 
the number of employes to nearly 
double the figure of a year ago 
was reported with bright pros- 
pects for the industrial future of 
the city. 

Officials of Auburn stated that 
employes at Auburn and Conners- 
ville plants already number 3,500 
and it is estimated that another | 






A Triumph in Aerody 
design and Long Life 


Construction 


pe car without a gearshift lever is pre- 
sented today by Reo in an entirely new 
design—a design in which we confidently 
believe you will recognize the smartest com- 
bination of advanced style and good taste 


yet offered to the motoring public. 


The new Reo Flying Cloud for 1934! 


1,000 will be added in the near 
future bringing production to its 
peak. 

Details of the new car program 
were not disclosed, but it was 
said that unfilled orders on hand 
were the greatest in four years. 

From Anderson come reports 
Showing that employment is 
nearly double that of a year ago 
in factories there, chiefly auto- 
motive parts plants. According 
to the Chamber of Commerce 
14,563 workers were on the pay- 
rolls of eight of Anderson’s lead- 
ing factories, an increase of 5,773 
over the number employed last 
year. The payroll gained pro- 
portionately with monthly figures 
this year set at $1,257,328 a gain 
of $556,000 over the payroll of a 
year ago. 


At Newcastle, however, is the 
scene of the real “boom.” Surveys 
show that no houses are available 


in such a car 


safe control! 


namic 


shift lever. 


favor 


to buy a Reo! 


A car of flashing performance and superb 


construction! A car that literally changes 
driving to piloting. There is virtually noth- 
ing to do but steer. The “take-off” is like 
that of an airplane—a swift, smooth, uninter- 


rupted surge of power! 


Try it yourself—and see! 


Start from a dead stop and sweep through 
to high without reaching for a gearshift 








$895 


Standard Sedao 


8795 


Business Coupe 





Prices f. o. b. Lansing, plus tax. 













Sel f-Shifter — bumpers, spare tire LR. 
and lock, metal spring covers, in- 


cluded at slight extra cost. 
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. .» Positive action hydraulic brakes . . 
. . - New type starter. e 


ventilation 
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| for rent and hotels and rooming 


lever—without a movement of hand or foot. 
Slow down and change automatically back 
to second! Drive for hours without touch- 
ing the clutch! Think of the greater SAFETY 
-of the fatigue and tension 
saved by being able to keep both hands on 
the wheel and concentrating all attention on 


QUALITY in a Reo may be taken for granted. 
But the SELF-SHIFTER is such a revolution- 
ary advance, so startling in its effect on car 
operation, that it can be understood and ap- 
preciated only after a drive. We urge that 
you do this—call your Reo dealer today and 
experience the thrill ofa trip in the most ad- 
vanced car of all—the car without a gear- 


It will make you wonder how long any car 
of the hand-shift type can continue in public 
make you realize that it is a GOOD 
INVESTMENT—for more reasons than one— 


Outstanding Features in the New Reo 


Reo Self-Shifter . .. Economical 6 cyl. 85 h. p. Reo 
engine... 7-bearing crankshaft . . . 118 in. wheel- 
. Exceptional riding qualities .. 
engine mountings ... Airplane type shock absorbers 


WRITE today for copy of our interesting booklet, PROOF, contain- 
ing enthusiastic comments of Reo owners. Also detailed explanation 
of Self-Shifter operation, See your Reo dealer for a demonstration. 


houses are running over due pri- 
marily to automotive activity. 
Termed a “roaring factory town,” | 
Newcastle has 6,500 workers em- | 
ployed in the Chrysler plant. | 
Commuters come from _ miles 
around to work in this and other 
factories, unable to secure accom- 
modations in Newcastle. Pay- 
rolls are at or near all-time peaks 
and merchants in all lines are 
doing a land office business. 


Diesels Enter Classic 
Indianapolis, Ind., Apr. 20. 


Gasoline alley, habitat of auto- 
mobile racing heroes at the In- 


dianapolis Motor Speedway, today 
seriously considered the threat of 
oil-burning racers. Two Diesel 
powered cars have been entered 
in the annual 500-mile race here 
on May 30 by the Cummins-Die- 
sel Co. 

The concern was well founded 
because the alley recalled that in 
the 1931 race a Diesel speedster 
covered the entire distance of the 
contest without a stop, a record in 
itself, and averaged more than 
86 miles an hour in doing it. 


of stalling your 
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steep hills. 


Ample room fe 
front seats - 
valuable space. 
senger car. 


The new Reo ¢ 
aflords unobstri 
passenger alike 
amazingly effec 


. Air cushion 


. Draft free 


car in a harme 
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finds the proper ratio. 
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Unusually large a 
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Nebraska is Reflecting 


Recovery in the Corn-Belt 


Lincoln, Neb., Apr. 20.—Corn- 
belt recovery, as reflected by ae! 
ness conditions in Nebraska and 
hinging upon the millions of crop 
reduction and corn-loan money 
from the AAA, is benefiting the 
automotive industry to the ex- 
tent of an increase of approxi- 
mately 300 per cent in new car 
sales over the spring of 1933. 
As a result, new automobile fi- | 
nance companies and dealerships 


are springing up, and a small 
town auto show held for four} 


days at Holdrege in central Ne-| 
braska drew a crowd of more | 
than 10,000 people from all parts | 
of central and southwestern Ne-| 
braska 


Byron Dunn, vice-president of | 
the Lincoln National Bank of | 
Commerce, returned recently 
from a several thousand-mile mo- | 
tor trip over the western part of | 
the state and said that while a 

















motor behind slow traffic on 
1e self-shifter automatically 





unusually large 


or three 


—no gearshift lever to take up 


The sedan is a real 6 pas- 





draft-free ventilating system 
icted vision for driver and 
». Easily adjusted — quiet — 
tive. 








nd convenient space for . 


»nious blend with the aero- 


before you buy any car. 
nteresting booklet today. 





year ago in making a similar 
trip he heard only sad stories of 


| problems of financing banks and 
| trying to keep them liquid, this 


year the banks wanted him to 
find places to invest their surplus 
funds. 

At Omaha, the Underwriters 
Acceptance Corp. which for a 
number of years has handled fire 
and casualty insurance premium 
financing, has been reorganized 
to enter the auto finance field, re- 
taining the firm name and R. J. 
Wachter continuing as president. 
Another Omaha office has been 
established by the General Se- 
curities Co., auto finance firm, 
with Frank M. Lepinski and D. 
B. Malkson in charge. A new 
Chevrolet dealership has _ been 
opened by James Hulac; the Jack 
Lincoln Motor Co. is being re- 
opened; and a new auto repair 
shop has been opened by D. 
Ridgway and R. L. Chester, all 
in the past few days. 


| Oshawa Reflects 


Canadian Prosperity 
Oshawa, Ont., Apr. 20.—A shower 
of April orders is watering the 


| hopes of the Canadian automotive 





industry for a bumper year. Lat- 
est registration figures—-a good 
index of activity at the plant of 
General Motors of Canada, Ltd., 
here—are in striking contrast to 
the figures for the early part of 
1933, according to C. E. McTavish, 
general sales manager. Reports 
from Ontario show Chevrolet sold 
more cars in the last 10 days of 
March this year than it sold for 


| the whole of March last year, and 


for the whole month, Chevrolet 
sales were almost double last 
March. 

In Toronto, the sales upturn in 
recent weeks has been still 
steeper. Sales there in March, 
1934, were the largest of any 
month since May, 1931. Chevrolet’s 
total of 626 new cars in Toronto 
last month represented more than 
were sold in the whole of Ontario 
in the same month last year. It 


| was more than the total number 
| of Chevrolet sales in the whole of 


Canada for February of this year. 
Toronto sales in February were 
nearly three times as good as they 
were for the same period a year 
ago, Incidentally, Chevrolet, dur- 
ing March, sold in Toronto more 
than twice as many units as any 
other car. The record was nearly 
as good in the whole of Ontario. 


| Court to Decide Status 


on 
| 


Of Passengers on ‘Pass’ 

Richmond, Va., Apr. 20. (UTPS) 

The question of the liability 
of a transportation company to 
employes carried as passengers 
free passes is involved in a 
case argued before the United 
Statcs court of appeals here yes- 
terday. 

The Virginia Beach Bus Line, 
defendent in the case, is appeal- 
ing from a verdict of the United 
States district court at New Bern, 
N. C., in which the plaintiff, 
was awarded damages of $8,645 
for alleged injuries suffered when 
the bus on which she was travel- 
ing crashed into a Norfolk-South- 
ern Railway train. 

Counsel for the line 


bus em- 


| phasized in their brief the point 





| conditions of using the pass. 


that the plaintiff signed away 
her right to collect damages in 
case of accident as one of the 
The 
case was taken under advise- 
ment by the court. 


Dodge Staff Changed 

Detroit, Apr. 20.—On behalf of 
the New York region of the 
Dodge field organization, regional 
manager Frank H. Timmens an- 
nounces the transfer of truck 
representative T. J. McCrossin 
from the New York and Brooklyn 
districts to the Albany district. 
McCrossin’s former post in the 
Empire State capital has been 
taken by a new appointee, E. E. 
Newbold. 














F ebruary Registrations Up 36 Per Cent Over °33 


Registration 
Total Jumps 
To 98.847 Units 
By EDWARD H. DEVLIN 
Detroit, Apr. 20.—With the in- 


dustry as a whole settling 
its stride for the 


the Spring registration thicket, | 


motor car manufacturers are 


again smiling at their sales man- | 
agers for the welcome figures | 


they are marking up. 
Total cars registered by all 


manufacturers during February | 
of this year were 94,887, an in- | 


crease of 25,416 units over the 
69,471 in February, 1933, a gain 
of 36.5 per cent, and 33,645 units 
better than the 61,242 registra- 
tions recorded during January. 


The race for honors in leading | 
the pack again went to Ford, 


with Chevrolet running a close 
second, and Plymouth finishing 
third. Ford registered 28,810 cars, 
better than the January total of 
25,828, and 171.05 per cent above 
the 10,629 units last February. 

Chevrolet slipped a bit from 
their mark of 25,802 units regis- 
tered a year ago, but came on 
fast to eclipse the total of 7,223 
registered in January by marking 
up 24,851. 


Plymouth did themselves well, | 


too, registering 16,684 this Febru- | 
ary to 8,265 last year, and climb- 
ing all over the January, 1934, 
total of 9,675. 

Among the independent makers, 
Studebaker made the best show- 
ing, pointing to their record of 


into | 
run through | 
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* Not in production in 1933 


2,228 units registered during the | 


month. 
Group Records 
The entire Chrysler group regis- 
tered 23,213 cars, gaining 23.35 
per cent of the field. 


as in January, when they could 
claim 23.7 per cent of all regis- 
trations. 

The Ford group. registered 
28,947 cars, a 169.4 per cent gain 
over the February, 1933, figure, 
but captured only 30.5 per cent 


of the field, compared to their 
record of 42.3 per cent’ in 
January. 


General Motors had 34,425 of | 


their cars noted in the registra- 
tion book, an 
over the 13,133 in January, and 
representing over 36 per cent of 
all cars so recorded. 

LaFayette in the registration 
tabulations for the first time, in 
February, recording 31 units. 
Nash registered 946 units, climb- 
ing three places into tenth place 
in comparative standings. 

Graham climbed from fifteenth 
to twelfth place in the standings, 


registering 639 in February as 
compared to 453 in January, 
representing .7 per cent of the 
grand total of all sales, about 


the same percentage recorded in 
January. 


Hudson Climbs 


Hudson made one of the best 
gains in the entire list. They 
improved their position § eight 


points in climbing from _ nine- 


teenth to eleventh, they improved | 


more than 206 per cent over their | 
February, 1933, total, 


grand total from .1 per cent in | 
January to .36 per cent in 
February. 


The Terraplane climbed from | 
tenth place to eighth, registering 
1,805 cars to gain that honor, | 
a 27.5 per cent gain over the Feb- 
ruary, 1933, figure, and rising one 
place from the ninth position 
occupied in the January tabula- 
tions. 


Dodge registered 5,990 units, | 
which gave them the position 
behind the Big Three, one place 
better than that occupied last | 
year. This figure represents 6.3 | 
per cent of the field, about the 
same they could boast in Janu- 
ary, but considerably better than 
the 4.6 per cent in February, 1933. 

Among the higher priced cars, 
Cadillac made the best showing, | 





In this | 
they held about the same position | 


appreciable gain | 


and they | 
raised their percentage of the | considered by the district com- 


|hearing on the automobile park- 


| Signature. 


| capturing thirteenth place in com- 

parative standings, five places 
| better than in February, 1933, and 
|eight places better than that occu- 
pied in January of this year. They 
showed a 32.6 per cent gain over 
|the 1933 February registration 
| figure, and represented .4 of the 
|grand total, .1 better than the 
January rating. 


Close behind Cadillac was Pack- 
ard, in fifteenth place, registering 
292 units during the month, .37 of 
| the grand total, but 56.9 per cent 
below the figure they marked up 
|in February of last year. 

Next in line was Lincoln, regis- 
tering 137 cars, a 23.4 per cent 
gain over the February, 1933, 
| mark, and two places higher than 
the twenty-fourth position they 
occupied in comparative stand- 
ings in January, this year, and 
February a year ago. 


Deputy Commissioners 


Appointed in Virginia 


Richmond, Va., Apr. 20 (UTPS). 
-Walter M. Evans, Richmond; 
Vivian L. Page, Norfolk, and 
Walter H. Scott, Roanoke, have 
been appointed deputy commis- 


TOTAL FEB. REGISTRATIONS. . 
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sioners to administer the motor | 


vehicle retail trade code in Vir- 
ginia, according to an announce- 


ment by C. G. McKimmie, of 
this city, State code adminis- | 
trator. 


The deputy commissioners will | 


conduct hearings on complaints 
of auto trade code violations, 
after such complaints have been 


mittees. The motor vehicle re- 
tail trade code was formulated 
under the NRA to govern trade 
relations among dealers, and 
particularly to establish uniform 
trade-in allowances on the price 
of new cars. 


Wisconsin Parking Code 


Will Be Re-submitted 
Madison, Wis., Apr. 20.—Public 


ing code, sponsored by the Mil- 
waukee Garage and Parking Assn. 
|has been completed here, The 
code will be revised and re-sub- 
mitted for Gov. Schmedman’s 


Sponsors of the state code will 
reopen the question of hours and 


Nation’s Business Climbs 


Detroit, Apr. 20.—Business na- 
tionally during March climbed 
four points to 29 per cent below 
normal, the index moving high 
over the valley of March, 1933, 
when the depressing depth of 65 
per cent below normal was 
reached, according to the monthly 
survey just completed by the re- 
|} search department of Brooke, 
| Smith & French, Inc., national 


phia, Portland, Ore.; 
Rockford, IIL; 


Stockton, Cal.; Toledo, 


mington and Youngstown. 
normal today, 


Brooke, Smith & French, 
survey, include: Augusta, 


advertising agency, Detroit. 

A total of 95 of the 147 trad- 
ing areas studied in this monthly 
survey showed 
reported. 





Green Bay, Jacksonville, Lincoln 
Louisville, Lynchburg, 


it 
in 


improvement, 


was Gains made 
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Ohio, Michigan and Pennsyl- 
vania (areas which reflect indus- 
trial activity) are pointed to by 
the experts as significant. Only 
26 centers fell below their Feb- 
ruary indexes, 

Greatest strides toward recov- 
ery were made in the following 
markets, where indexes showed 
improvement of six per cent or 
more over January-February 
levels: Albuquerque, Chatta- 
nooga, Cincinnati, Cleveland, De- 
troit, Erie, Flint, Grand Junction, 
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Pueblo, Raleigh, Richmond, Va.; 
Shreveport, Terre Haute, Waco 
and Yakima, Wash. 








Salesmen Organize 


Dubuque, Ia., Apr. 19.—The Du- 
buque Automotive Retail Sales- 
men’s club has been organized 
here and represents dealers as 
well as individuals in the auto- 
motive sales and insurance fields. 
William H. Olson is president; 
Don Schuler, vice-president and 





wages. 


Colo.; Jackson, Mich.; Knoxville,| Vince Kehoe, secretary-treasurer. 





Four Points During March 


Lansing, Minot, N. D.; Philadel- 
Reading, 
San Diego, Savan- 
nah, South Bend, Springfield, Mo.; 
Wash- 
ington, D. C.; Wilkes Barre, Wil- 


Markets which are closest to 
according to the 
Inc., 
Ga.; 
Bangor, Boise, Charleston, W. Va.; 
Charlotte, Cheyenne, Des Moines, 


Manches- 
ter, N. H.; Peoria, Portland, Ore.; 





























Dayton Group 
Gives Truck 
aamnay Hints 


Dayton, O., Apr. 20.—Embrac- 
ing a number of precautions con- 
ducive to public safety, consid- 
eration for the established rights 
of motorists who are driving on 
the public highways, and with 
an emphasis placed upon “Cour- 
tesy,” the Certified Motor Freight 
Assn., of which C. H. Byers is 
president, has laid down a set 
of ten commandments for observ- 
ance by truck drivers. 

The ten commandments listed 
are as follows: 

1. Keep to the right of the 
highway, and, when making de- 
liveries, park next to the curb. 

2. Even if you have the right 
of way, let the other driver have 
it when a possible accident is ap- 
parent. 

3. Be especially careful near 
schools and where children play. 
4. Stop at “Stop” signs. 

5. Be especially courteous 
traffic. 

6. Shut off the engine when 
leaving the truck; set the brakes; 
place in low gear; never stop 
where the vehicle can not be 
seen from all directions; carry 
proper signals for emergencies. 

7. Take time to be safe, and 
keep 500 feet behind the truck 
in front of you. 

8. Take long turns at inter- 
sections. 

9. Change to low gear to de- 
scend a steep grade. 

10. Observe the governor's com- 
mittee on street and highway 
safety—take time to be safe. 

The safety committee includes 
H. R. Hecht, chairman; James A. 
Barber and P. J. Alther. The 
club is composed of certified 
haulers. 
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Ford Coach Order 


Montreal, Apr. 20. — Ontario 
Hydro-Electric Commission has 
ordered for Hamilton, (Ontario) 
Street Railway, five 21-passenger, 
all-steel body motor buses, man- 
ufactured by the Ford Motor Co. 
at East Windsor, Ont., at a cost 
|less than $20,000. 


















Murray Body 


New Production Record 


® 


Detroit, Apr. 20.—A new high 
record in unit production has been 
established during April by the 
Murray Corp. of America, auto- 
mobile body and appliance firm, 
with 12,000 employes working full 
legal hours in its Detroit plants, 


corporation officials announced 
today. 
The April employment figures 


at the Murray plant show a tre- 
mendous increase over the total 
of 3,700 employed on a three-day 
week basis in November, 1933. 
A steady increase began a few 
months later, and Murray of- 
ficials said indications were that 
present employment figures at 
the plant will obtain, at least for 
the present. 

The Murray Corp. of America, 
with plants on Detroit’s east side 
and in Ecorse, grew out of the 
merger about six years ago of 
the Wilson Body Co., Towson 
Body Co., J. C. Widman & Co., 
and the J. W. Murray Mfg. Co. 
Since the merger manufacturing 
facilities have been almost 
doubled, officials said. 

Murray at present is building 
bodies or body units for a num- 
ber of the larger manufacturers. 
Dietrich, Inc., a subsidiary of the 
Murray Corp., constructs custom 
bodies for Lincoln and Packard 
cars, while the firms of Jenks & 
Muir, also a Murray subsidiary, 
supplies cushion springs, cotton 
stuffing and other upholstering 
materials for Murray as well as 
many of the larger body and au- 
tomobile manufacturers. 

A year ago Murray built a steel 
barrel plant with a capacity of 
7,000 beer barrels a day. During 
much of the first year the plant 
operated at capacity, consuming 
more than 30,000,000 pounds of 
sheet steel and 2,000,000 pounds of 
bar steel. 

Production in the steel barrel 
plant has been steadily increasing 
during April, officials said, with 
the peak of the beer producing 
season still two months away. 


Minnesota and Iowa 
Sign Truck Agreement| 

St. Paul, Apr. 20.—A new reci- 
procity ag.cement between Min- 
nesota and Iowa affecting inter- 
state trucking business has been 
announced. 

This agreement was completed 
following a conference between 
Minnesota officials at Des Moines 
with Lew Wallace, superintendent 
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New Transit System 


| Suggested for Detroit 


Establishes 


*“*_-a word in 
edgewise’’ 


1) 

spondents accused us “of having 
an axe to grind” and to that 
charge we cheerfully confess. We 
believe that any publication 


(Continued from Page 


which dares carry under its mast- | 


head the boast of being “the 


trade newspaper of the (automo- | 


industry” must accept the 
which that claim 


tive) 
responsibility 
carries with it. 
windows here we look past the 
automobile factories, with their 
thousands of skilled workers and 
their millions of invested capital, 
out to the thousands of dealers, 
salesmen and service men who 
are themselves just as dependent 
on this industry as the manufac- 
turer and the factory worker. We 
see not only the tens of thou- 
sands of these men, but we see 
heir wives and children and it 
is their “axes” we are grinding 
as well as our own when we say 
that to force a strike now which 
would tie up this industry at the 
very time when sales are being 
made, would be the height of 
stupidity from which these women 
and children would be the great- 
est sufferers. 


ok *” 


WE HAVE NO “bone to pick” 
with the auto worker. We believe 
as firmly in his rights as we do 
those of the man who hires him. 
We know we are in the end just 


* 


as dependent on his labor as he | 
a | 
square deal for that man, BUT| 


is on ours. We believe in 
WE HOLD TO THE CONVIC- 
TION THAT THE PRESENT 


LABOR BOARD CREATED BY 


PRESIDENT ROOSEVELT) 
WHO ENJOYS THE CONFT-| 


DENCE OF BOTH MANUFAC- 
TURER AND LABORER, WILL 


ACCOMPLISH TEN TIMES| # 
LABOR THAN| § 


MORE FOR 
WILL THE PAID ORGANIZERS 
OF LABOR! 


# t « 


THE BUYING HABITS of the 


American public cannot be 
changed over night. If a strike 
were to tie up automobile pro- 


duction right now for 60 days we 
would wake up to find the buying 
parade for 1934 already passed. 
Fur coats are sold before Christ- 
mas and straw hats before July 
fourth and all the governmental 


of the Iowa motor vehicle de-|edics in Christendom cannot 
partment. change that buying habit. If 
The agreement provides that} there are injustices and inequali- 


all trucks from Minnesota oper- 
ated by the owner hauling his 
own products when the weight of | 
the unloaded vehicle does not ex- 
ceed 5,000 pounds, will be per-| 
mitted to operate in the State of 
iowa without registration fee. 











The new transit system recommended for use by the City of Detroit. 
A. L. Rowe is the inventor. 


ties in the employment of labor 
automobiles let 


in fabricating 

them be brought forth and laid 
before the labor board with all 
possible emphasis, but for the 
love o'Mike, let’s keep our do- 


mestic squabbles within the fam- 


Suggested Transit System 














ily and settle them without the 
big buying world outside know- 
ing what’s going on in our 
woodshed.—G. M.S. 
Many Virginia Motorists 
Return to ““Tag”’ Market 
Richmond, Va., Apr. 20 (UTPS). 
Some Virginia automobile own- 
ers bought license tags for their 
cars this year for the first time 
since 1931, John Q. Rhodes, di- 
rector of the Virginia State di- 
vision of motor vehicles announ- 
ced. This was attributed in part 
to the reduction in the rate from 
70 cents to 40 cents. 
It was generally believed that, 
because of the reduction in the 
rates, the amount of money col- 


| lected for licenses will fall short 


From our office! of the figures for last year by | 


$1,000,- | 


considerably more than 


000. All this money is allocated | 
by law to the maintenance of 
highways. 


Detroit, Apr. 20.—The A. L.| 
| Rowe rapid transit system, which 
| was exhibited at the Builders’ Show 

in Convention Hall here, is the 
latest suggestion to relieve the 
transit problem in Detroit. 

The system operates on three} 

levels. The top deck is uncov- 
ered, and claimed by the inventor 
to be suitable for airplane land- 
ings. Express lines operate on the 
third deck, with a potential speed 
of 110 miles per hour. The sec- 
| ond deck is for local transit, and 
cars running there may attain a 
60 mile-an-hour speed. The first 
| deck is for pedestrian traffic. Es- 
ealator service is provided be- 
tween the three landings. 

The wheels of the vehicles used 
in the system will be made of 





| fibre in an attempt to reduce the 
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to the capitals of El Salvador 


great Pacific Northwest! 


Cruise through the Canal to the 


for only $90 


anywhere en route 


GRACE Cruises sail fortnightly 


GRACE 


ONLY GRACE CRUISES SAIL THIS ROUTE—Inland visits 


ashore in Havana, Cartagena, Puerto Colombia, Barran- 
quilla, Mazatlan, and only GRACE Cruises visit New 
York, California, Seattle, British Columbia, Canada, the 


ON BOARD THE NEW GRACE “Santas”’— All First Class 
Outside Rooms with Private Baths; Dining Room that 
opens to the skies; Club; largest outdoor tiled pool; 
Gymnasium; Dorothy Gray Beauty Salon; Movies. 


% THE TRAVEL ADVENTURE OF A LIFETIME—From your 
hometown to either coast by rail, the famous GRACE 


rail right to your hometown again, with stopover privileges 


TAKE YOUR CAR ALONG— Motor through California 
and the great Pacific Northwest—$100 extra! 


Pacific Coast ports (San Francisco, Los Angeles, Seattle 
and Victoria, B. C.) See any Travel Agent or 


10 Hanover Square, New York 
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opposite coast, and by 


additional! 


from New York and 


LINE 


BEekman 3-9200 


13 


noise, and anchored in such a 
manner that they are unable to 
leave the tracks. Swivel chairs 
are provided in the cars. This 
appears to be the straphanger’s 
Utopia, in that there will be no 


standing room. 

The plans call for an extension 
of the system along 45 miles of 
the six main vehicular traffic ar- 
teries of Detroit, at a fare reputed 
to be less than that now being 
paid by users of Detroit’s transit 
system. 

It is intended to ask the Federal 
government to defray the cost of 
building the system, offering as 
part of the argument that the 
$112,000,000 necessary to build it 
would be paid back within ten 
years out of the receipts of the 
system. 
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‘A valve or two’ Will Do 


AMA Cites Eleven Points 


Against Federal Gas Tax! 


(Special 


from Washington Bureau) 


Washington, Apr. 20.—Eleven major points relating to 


the iniquity and inequity of 


Federal taxes on motor fuel 


appeared here this week in the form of a booklet issued 


by the American Motorists’ Assn. 


However, the particu- 


lar feature which gives freshness and novelty to the mar- 
shalling of this array of facts is that each of the 11 points 


is taken from the record of 


the tax. 
in the light of their own severest 
critics for what they have done 
to the motor car owners of the 
country. 

Point one deals with the tem- 
porary nature of the tax as levied 
in the budget-balancing revenue 
act of 1932. 
ord in connection with 
tinued imposition, the booklet 
credits the House sub-committee 
on double taxation with the state- 
ment: 


“The Federal gasoline tax is a 
temporary measure.” 


And, the Senate finance com-| 
mittee: 

“Your committee is of the 
opinion that the gasoline tax | 


should be reserved for the States | 


after June 30, 1934.” 

Point two cites the invasion of 
a State tax field by the Federal 
Government in its imposition of 
the gasoline levy and from the 
record it shows that 11 states 
have memorialized Congress to 
withdraw from the field. 


Double Taxation 
Point three relates to the in- 
iquitous nature of the levy in 
that it constitutes double taxa- 
tion, in connection with which 
it quotes the House sub-commit- 


tee on double taxation as pointing | 


out: 


“But even this does not repre-| 


sent the entire burden. Many of 
the counties and cities also im- 
pose additional gasoline taxes.” 

Point four is gleaned from the 
record of Congress to show that 
its members perceive the tax on 
gasoline to be excessive in rela- 
tion to its price. It cites the fact 
that the average tax of 5.41 cents 
a gallon on gasoline averaging 
12.41 cents per gallon retail repre- 
sents a sales tax of 43.59 per cent 
and a wholesale sales tax of more 
than 100 per cent. 

In this connection it 
Rep. Vinson: 

“The most heavily taxed com- 
modity other than tobacco.” 

And Senator Capper: 

“As a sales tax for 
revenue purposes, it is outrage- 
ous.” 


quotes 


Quoting from the rec- | 
its con- | 


general | 


the Congress which impose 


To state it another way, Congressmen are shown 


> = 


Point five relating to the wrong- 
|;ness of the tax in principle is 
supported by a quotation from 
Senator Byrd, Virginia, as 
| lows: 
| “Such taxation should be left 
entirely within the province of 
individual States.” 


Point six, charging a violation 
of tax justice, cites the House sub- 
committee on double taxation as 
authority for the statement: 

“If gasoline is classified as a 
necessity, as undoubtedly it must 
be in many cases, then the tax 
burden is unprecedentedly high 
for a necessity.” 


From the record of a far earlier 
time, Woodrow Wilson is quoted: 

“In a country of great indus- 
tries like this, it ought to be easy 
| to distribute the burdens of taxa- 
| tion without making them any- 
where bear too heavily or too ex- 
|clusively upon any one set of 
| persons or undertakings.” 
| Excessive Taxes Breed Evasion 
| Points seven and eight quote 
the House _ sub-committee on 
double taxation as stating the un- 
qualified truth that excessive gas- 
| oOline taxes cause tax evasion and 
reduce consumption both of which 
tend to reduce revenues. 

Point nine is linked with the 
| Showing of the Federal record 


other sources of revenue, notably 
liquor and the improvement in 
income from previously non-yield- 
ing levies. 

Point ten details the various 
items that make up the motor tax 
bill of more than one billion dol- 
|lars a year and asks relief for 
the motorist as the most heavily 
taxed citizen of the United States. 


A Little Auto-Suggestion 

Point eleven deals with the fact 
that repeal of the tax now would 
bring needed relief to more than 
23,000,000 voting taxpayers, each 
the constituent of some member 
of Congress. 

The effect of reading the book- 
let is to leave one thinking: 
“Now, if Congress will 
| listen to itself—?” 





only 


fol- 


that the Government now has| 


‘Teeth’ Ordered 


For Exchange 
Bill in Senate 


(Continued from Page 1) 

with the prospect that the House 
Interstate Commerce Committee 
will offer a favorable report on 
its measure tomorrow. 

Nearing the end of 
sideration of the measure, 
House Committee Draft 
bears close kinship to that re- 
ported in the senate. The out- 
standing differences between the 
| two bills are those relating to 
the agency which shall control 
its enforcement and minimum 
margin requirements. 
| The Senate Bill proposes to 
| establish authority for adminis- 
tering the act in a new commis- 
sion of five while the House Com- 
mittee still favors a division of 
authority between the Federal 
Trade Commission 
eral Reserve Board. 


its con- 
the 
now 


Says Ancient Motor Guide 





Edmond, Okla., Apr. 20. 


| year of 1906 wasn’t so long ago, 


and the Fed-| 
With refer- | 


ence to margin requirements, the | 


| House specifies a minimum of 
| 45 per cent while the Senate Bill 
| leaves the determination to the 

discretion of the enforcement 
| agency. 

Opinion in Washington today 
is that the senate provision for 
| &@ new commission will prevail 
| while the house clause relating 
|} to margin minimum will find a 
| place in the final form of the 
measure. 


‘Buick Zone Men 


| Gather in Flint 


(Continued from Page 1) 


Daniels, sales promotion man- 
ager; A. C. Sellgren, in charge of 
organization and analysis, made 
talks, and Arthur H. Sarvis, made 
distribution manager, discussed 
factory and dealer problems relat- 
ing to the ordering and shipment 
of Buick automobiles. 

The principal speaker of the 
day was Mr. Curtice, who out- 
lined Buick’s manufacturing pol- 
icy and predicted steady progress 
for the entire Buick organization. 
Hufstader, who directed the meet- 
ing, expressed gratification at the 


enthusiasm shown by the field 
men and the general optimism 
displayed at the convention, in 
view of the upward trend of 


Buick’s advance. 

This was the first meeting of 
the entire Buick field organization 
held in Flint since Dec., 1931. 





Where’s the Nation’s Business? 


Black areas are best 


Dotted areas are next best 


Ruled areas are fair 


White areas are poor 





Business activity in 147 trading centers, showing general business conditions throughout the United 
States, as compiled by Brooke, Smith & French, Inc., Detroit. 


as years go, but in motoring prog- 
ress it has been a long, long time. 


In case memory fails, there are 
records. One of the most inter- 
esting is ‘“Krausz’s ABC of Motor- 
ing,” a copy of which has recently 
been found in some old papers be- 
longing to Guy Collins here. It 
was published just 28 years ago. 

Pictures of motors published in 
the book look surprising like those 


in modern cars, but judging from | 
“looks” is | 


chapter headings, 
where the similarity ceases. There 
are 21 chapters ranging from 
“Genesis of the Automobile” to 
“Automobile Etiquette,” and they 
took the latter subject seriously 
in those years of not so long ago. 

After discussing every part of 
the automobile in great detail 


might happen, the chapter on 
“Troubles of the Road” is per- 
haps the most naive. It says: 


The | 





on where the driver and pas- 
senger are going to ride. 

And as though mechanical dif- 
ficulties were not enough—it 
didn’t mention detours—there is 
a chapter on automobile laws. 
The great state of New York 
provided numerous and sundry 
fees for drivers and chauffeurs, 
then said on speed: 

“Speed always reasonable, 10 


| miles in built-up sections, 15 miles 


where distance between houses is 
less than 100 feet, 20 miles in 
country, and four miles at bridges, 
curves and steep inclines; Penal- 
ties: Violation of speed and local 
laws, false number, non-display 
of number and chauffeurs regis- 
tration up to $100 for first offense, 
second offense $50 to $100 or im- 
prisonment for 30 days or both; 
subsequently $100 to $250 and im- 


and making suggestions of what | ee cr atk ccaetdicne Gana 


tions of other provisions from $25 


|to $100 or imprisonment up to 10 


“Road troubles need have no} 


great terrors for the motorist 
who keeps his car in good shape 
and makes sure, before starting 
on a tour, that every part of the 
mechanism is in good working 
O8G0T os. 


A Few Tools and Sich 
Then in the next breath it lists 


| tools and parts which will be 
| found indispensable, warning that 


For 2-Day Meet 





“in general it may be said that it 
is better to have handy too many 


tools and accessories than not 
enough. 

“The following will be found in- 
dispensable: 


“A jack, an air pump, a Stilson 
wrench, a monkey wrench, vari- 
ous pliers, a key-puller, a small 
hammer, a large hammer, set of 
tire tools, various files, a cold 
chisel, various spanners, a large 


and a small screwdriver, scissors, | 


a strong knife, a funnel with a 
chamois skin lining, an oil pump, 
and tire repair kit. 

“Among the spare parts, several 
chain links, a valve or two, a 
couple of spark plugs, two inner 
tubes, a tire casing, and some of 
the smaller nuts and _= screws, 
which are apt to work loose will 
be found necessary. 

“Of instruments, 


supplies and 





| days or both.” 


New York meant business in 
those days, and New York is quite 
similar to other states as revealed 
by the book. 

No Cheers for Motorist 

Then as though the legal dif- 
ficulties were not sufficient, the 
book discourses in this manner: 

“There is unquestionably a 
strong prejudice against motorists 
in general, which, while sure to 
be overcome in due time, is today 
a factor never to be lost sight of 
by the owner and driver. In or- 
der sooner to eliminate this preju- 
dice, the following points should 
always be kept in view:” 

Then follows nine rules on obey- 
ing traffic laws, use of intoxicants 
while driving, seeing that the car 
does not omit offensive odors or 
too much smoke, overuse of the 
horn, and other strangely familiar 
subjects. It ends with the old, 
old rule, more beautifully put, 
but still meaning “Don’t talk back 
to the cop.” 

Some of the speed records of 
the time are interesting. They 
had just set a record of 77.40 miles 


| per hour in France, but the best 


miscellaneous things, an ammeter, | 


densimeter(?), an oil can, a spool 
of wire, a rope, old gloves, over- 
alls, soap and clean waste are im- 
portant accessories.” 

The book keeps tactfully silent 
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in the United States was by 
Wagner on Long Island with a 
record of 61.41 miles. 


Automobile Show 
Wallingford, Conn., Apr. 20... An 
automobile show was held at 
the State Armory here on Apr. 12, 
13 and 14, under sponsorship of 
Owenoco Tribe, Order of Red 
Men. 


WORLD-FAMOUS HOTEL... distinguished home 


Waldorf patrons prefer to stop here for many reasons. Its central location, at the 


heart of things. The sparkling gayety of social life that centers here. Above all, 


the private-home charm of all Waldorf rooms 


THE WALDORF <ASTORIA 


PARK AVENUE 


* 49TH TO SOTH STREETS - 


NEW YORK 





... the truly personalized services. 
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Federal Truck | 
Announces Two 


Low Price Jobs. 


(Continued from Page 1) 
lengths of 137 inches, 153 inches, 
162 inches and 174 inches. The 
2-ton chassis is also available with 
a longer wheelbase of 187 inches. 

In appearance these lower 
priced trucks are similar to other 
models in the Federal line, having 
the new V-type sloping radiator 
with grill front, and the same 
style streamline hood and cowl, | 
wide sweeping front fenders and} 
heavy pressed channel front 
bumper. Standard tires on the 
1%-ton chassis are 6.00x20 6-ply 
front and 32x6 8-ply rear, while 
the 2-ton model is equipped stand- 
ard with 6.00x20 6-ply single front 
and dual rear tires. Wheels are 
cast steel with demountable rims. 

The 6-cylinder truck power 
plant is of the L-head type with 
seven big main bearings. With 
3%% inch bore by 4% inch stroke 
62 horsepower is developed at a 
low engine speed of 2600 r.p.m.| 
Maximum torque is 149 ft. lbs. at 
1000 r.p.m. Piston displacement 
is 228 cu. in. A larger engine of 
263 cu. in. displacement is furn-| 
ished in the 2-ton model at slight 
extra cost. 


| 


Predicts Price Rise 
As Used Cars Dwindle 

Chicago, Apr. 20.—Increases in 
used car prices will follow those 
recently placed in effect on new 
cars, particularly since the peak 
of the selling season is approach- 
ing and the supply of used auto- 
mobiles is none too great, it was 
predicted here by William Q.| 
Lundmark, retail sales manager 
of the Gambill Motor Co., Hup- 
mobile distributors. 

“It is a matter of economics, a 
working of the law of supply and 
demand,” explained Lundmark. 
“With new car prices going up, | 
the natural course is for trade- 
in values of used cars to rise at 


least in proportion, and _ this 
means that the automobiles 
traded in will command higher 
prices.” 


Studebaker Shipments 
Set Record in Canada 
Montreal, April 20..-Evidence of 
prosperity is found in a report 
released by the Studebaker Corp. 
of Canada, Ltd., in which C. S. 
Fletcher, sales manager, an- 
nounces that Studebaker’ ship- 
ments for March just finished 
exceeded any single month's ship- 
ments for the previous 21 months. 
That this increase is a definite 
trend is further borne out by the 
fact that Studebaker’ entered 
April with more bonafide orders 
on hand than have been shipped 
for any of the past 22 months. 
April is predicted to be the best 
month, with one exception, for 
the last four years. 


Lantz-Phelps Corp. 
Formed at Dayton 


Dayton, O., Apr. 20.—W. J. 
Lantz and C. H. Phelps have 
combined their interests in the 


formation of The Lantz-Phelps | 
Corp. located here. The company | 
is engaged in the manufacture of 
automotive devices and service 
equipment. 

Lantz will serve as president 
and general manager of the new 
corporation. Phelps is_ vice- | 
president and his activities will | 
be largely devoted to research | 
engineering and development. 


Insures Workers 

Montreal, Apr. 20. 
Canadian Goodrich Co., Ltd., 
Kitchener, Ont., are included in 
large pension plan under which | 
a retirement income will be pro- | 
vided for all employes of the B. | 
F. Goodrich Co., Akron, Ohio, and | 
its subsidiaries in the United | 
States and Canada. The plan is| 
being made effective through the, 
purchase of the largest pension | 
policy the Aetna Life has ever | 
underwritten. 


Employes of 


Pontiac Makes 


Changes Among 


Service Men 


Pontiac, Mich., Apr. 20.—A num- 
ber of changes in the central 


office and zone personnel of the 


parts and service department of | 
Pontiac Motor Co. have been an- | 


nounced by L. K. Marshall, gen- 
eral parts and service manager. 

Home office appointments in- 
clude J. H. Otis who is made parts 
and service manager of the Cen- 
tral Region, succeeding O. A. 
Lamoreux whose appointment as 
assistant general parts and serv- 
ice Manager was announced re- 
cently. Otis formerly was acces- 
sory merchandising manager. 

H. V. D. Sweet will add to his 
duties as parts merchandising 
manager the supervision of serv- 
ice merchandising under the new 


title of parts and service mer- 
chandising manager. 
R. B. Kincaid, formerly field 


technical representative has been 
promoted to the position of serv- 








New Federal Ton and a Half Model 





This new Federal models is one of two new trucks announced by M. L. Pulcher, 
President Federal Motor Truck Co. 


ice promotion manager with head-| Parts and_ service personnel| Martin. Mr. Burrage formerly 
quarters at Pontiac. Walter} changes in the Pontiac zones and| was parts and service manager 
Martin, formerly service super-| regions include the appointment| of the New York zone. W. P. 
visor of the Eastern region, has | of George W. Burrage as parts| Fagan has been promoted to parts 
been brought in to Pontiac as|and_ service manager of the} and service manager of the New 


field technical supervisor. 


| Hastern region succeeding Walter | York zone. 


‘eo change, tastes 
change, ideas change, 
competition and the market 
change. Business has to keep 
in step and step up-or step 
out. In a world of change, 
markets and customers wait 
for no man . . Media change 
too. Papers once adequate 
for the job are no longer 
adequate .. Has your adver- 
tising kept pace?” 





We would like to have written this advertise. 
ment because it sums up so convincingly a 
fundamental truism of advertising. 


It was, however, written by Howard Roper for 


the New York News. 


With his permission we are repeating it here 
because it expresses an idea that should be given 
serious consideration by every advertiser— 


GEORGE M. SLOCUM 
Publisher 


| 





and because it applies so aptly to 


Founded 1925 


~ Automotive Baily News 


CHRIS SINSABAUGH 
Editor 


The Trade Newspaper of the Industry 
DETROIT 
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MEWA Launches Attack 
On Unfair Trade Tactics 


Chicago, Apr. 20.—Making its 
bow this week as a champion of 
the cause of jobber distribution, 
the first issue of the new MEWA 
Times contains a spirited attack 
upon “some minority interests 
seeking to use codes of fair com- 
petition as a means of perpetu- 
ating what are believed to be 
unfair and discriminatory prac- 
tices rather than as a means for 
correcting.” 

The words of censure under the 
heading of “An Open Letter to 
Manufacturers” are qualified with 
the statement that “we do not 
believe any effort along this line 
has the support of the great ma- 
jority of manufacturers.” 

As an official publication of 
the Motor and Equipment Whole- 
salers’ Assn., the MEWA Times 
in its opening message continues: 

“The basic principle underly- | 
ing codes of fair competition is | 
that of fair play in distribution. | 

Favored Interests 

“There is, in the opinion of | 
many, a determined effort being | 
made through establishment of 
classification in codes to provide | 
ways and means through which | 
favored interests may continue | 
to enjoy unmerited and unfair | 
preferential treatment. 

“Any and every manufacturer 
seeking to gain unfair advantage | 
in codes should carefully analyze 
this condition and ... ask him- 
self this question: Is my best 
interest served by gaining an un- 
fair and temporary advantage, 
or by the submergence of such 
advantage to sound policies and 
practices in this industry? 

“He should also put these 
specific questions under the 
searchlight of accurate thinking 
and analysis: 

“(1)—-Am I justified in being 
a party to the continuance of un- 
fair and destructive policies when, 
in so doing, I am inviting re- 
prisals by competitors, the net 
result of which will be to lower 
the standards of merchandising 
upon which a sound industry as 
reflected in fair profits depends? 

“(2)—Am I justified in having 
a policy of jobber distribution 
and profiting from such a policy, 
and then seeking to perpetuate 
unfair and preferential treatment 
that destroys the profits for job- 
bers and thereby ultimately dries 
up the source of the most profit- 
able part of my business? 

“(3)—Should I not, without re- 
gard to temporary advantage in- | 
sist upon the fight for provisions 
in manufacture product group 
codes that will really embody 
fair play, not for any altruistic 
reason but for the reason, em- 
bedded in enlightened selfishness, 
to protect the long-run welfare | 
of my own business? 

















We Have Openings 
For State Circulation 
Managers 














Men who have had experi- 
ence selling automobile 
dealers and jobbers in their 
home states preferred. 
We give full protection, 
pay liberal commissions, 
and all of our present man- 
agers have been with 
Automotive Daily News 
from two to eight years. 
Give complete details of 
experience, automobile 
owned, family, etc., in first 
letter. Applicant should 
be eligible for bonding. 
Apply: B. B. CRIGHTON 
Business Manager 
AUTOMOTIVE DAILY 
NEWS 


New Center Building 
DETROIT, MICH. 
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“(4)—Should not all distribut- 
ing outlets performing substan- 
tially similar functions and giv- 
ing substantially similar service 
to me be accorded substantially 
similar treatment? 


‘(5)—What is my duty to in- 
dependent distribution and the 
hundreds of thousands of per- 
sons whose welfare depends upon 
its well-being in the competitive 
struggle between independent dis- 
tribution and favored interests? 


“(6)—Is it not short-sighted- 
ness to perpetuate, or attempt to 
perpetuate, a practice which kills 
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the goose that lays the golden 
egg of profit? 

“One thing should clearly be 
kept in mind. No appreciable 
segment of jobber distribution 
will be content for long to be 
at a competitive disadvantage. 

“Tt is not unreasonable to sup- 
pose that such ways and means 
ultimately will be found; but that 
will result in a constant lowering 
of standards of merchandising 
where the principle of ‘the devil 
take the hindmost’ will prevail, 
and competition will tend in a 
downward spiral to competition 
in price and not in service. 

“We have not attempted in this 
letter to detail specific instances 
of unfair and destructive compe- 
tition based on unearned and un- 
merited preferentials. They are 
too well known to require ex- 
tended elucidation or even specific 
mention.” 





Will Fight 
| Rail Attempt 


| To Cut Rates 


(Continued from Page 1) 





ply only to cases of direct compe- 
tition between the railroads and 
trucks. The examiners declared 
there is nothing in the situation 
between the railroads and water 
transportation to warrant rail- 
road freight rate reductions. 


Filed in January 
The petition for the right to re- 
duce short-haul rates to meet 
competition in the northeastern 
section of the country was filed 
Jan 5, 1934, with the Interstate 
Commerce Commission by agents 


for all the railroads serving the 
territory. 


Specifically, the railroads asked 
authority to cut short-haul rates 
to the point where they might add 
up to be less than the long-haul 


rates between specified points. 
Under the _ present Interstate 
Commerce Commission regula- 
tion, short-haul rates must at 
least total the long-haul tariff. 


In the Commission’s report it 
was declared that as result of the 
development of improved high- 
ways “there has been a steadily 
increasing diversion of traffic 
from the rail carriers to the 
trucks.” The report said the rail- 
roads are handicapped in rate- 
making to meet truck competition 
by the fact they can not alter 
short-haul rates without simul- 
taneously changing long-haul tar- 
iffs, while truck operators can re- 





vise rates over night. 





LATEST CUMULATIVE NEW PASSENGER CAR 


These cumulative figures, showing the number of new automobiles registered in each state during the preceding month are published in Automotive Daily News 


immediately upon release twice weekly. 


CHRYSLER GROUP 





Metropolitan New York area which 








FORD GROUP 


are compiled by Sherlock & Arnold. 





GENERAL MOTORS GROUP 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co. and 


HUDSON GROUP 
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New Chevrolet 
Parts Depot On 


Pacific Coast 


Oakland, Cal. Apr. 20.—The 
Chevrolet Motor Co. has added 
50,000 square feet of floor space 
to its holdings in this city with 
the purchase of the local Willys- 
Overland property, located in 
East Oakland, a short distance 
from the Chevrolet assembly 
plant which supplies cars to the 
Pacific Coast region. 

The newly acquired property, 
formerly used as an assembly 
plant by Willys-Overland, is to be 
used by Chevrolet as a parts and 
service supply department. In- 
creased business was given by 
Chevrolet officials as the reason 
for expanding the 


plant facilities here, the space at 
the main Chevrolet assembly 
plant devoted to parts and service 
being too small and the space 
actually needed for the produc- 
tion department. 


Chevrolet officials said the pur- 
chase price of the company’s new 
addition here was somewhat un- 
der the $175,000 originally asked. 


Stenger Named Head 
Chicago Auburn Sales 
Chicago, Apr. 20.—Richard J. 
Stenger has been named retail 
sales manager of the Auburn Chi- 
cago Co., it was learned here 
today. Stenger has been whole- 
sale manager of the company for 
the last three years and will con- 
tinue to hold that position as 
well as be in charge of the retail 
end. E. A. Pelnar will be his 





company's | 


assistant in the retail division. 





Pacific Coast 


Registers 


Big Spring Sales Gains 


By JOHN C. WETMORE 


Los Angeles, Apr. 19.—What en- 
couraging and really eye-opening 
progress is being made by far 
west automobile dealers in ab- 
sorbing the delayed factory ship- 
ments of the new 1934 models 
through their sales to buyers is 
indicated by the early spring 
new passenger car registration 
report from important Pacific 
region automobile retail markets. 

How good February and March 
business has been is shown by 
the fact that in the first 26 days 
of March there were sales in- 
creases of 99 per cent in Los 
Angeles county and 155.9 per cent 


in the 47 northern counties of 
California coupled with an ag- 
gregate February gain of 116.7 
per cent in three important trade 
centers of Oregon and Utah. 

Comparative 1934-33 new 
senger car registrations 
first 26 days of March in Los 
Angeles were 3,479-1,793, the con- 
trasted sales of the ten best 
sellers having been: Ford, 960- 
371; Chevrolet, 832-542; Plymouth, 
717-225; Dodge, 178-72; Stude- 
baker, 161-30; Buick, 108-68; 


son, 51-7; Willys, 51-29. 
In this period the three 











Olds, 105-57; Pontiac, 95-72; Hud- | 


low | 


REGISTRATIONS 27 STATES MARCH 1934-33 


The complete cumulative figures will appear every Saturday, until all 48 states or completed United States totals for the month have been printed. 
New States shown today inciude Arizona, Illinois, Michigan, Nevada, Oregon, Pennsylvania, Rhode Island and South Dakota. 
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priced leaders showed an aggre- 
gate increase over 1933 of 120.5 
per cent, 2,509-1,138, with a rise 
in ratio to total sales from 63.4 
per cent in 1933 to 72.1 per cent 


in 1934, their individual gains 
having been: Plymouth, 218.8; 
Ford, 158.7 and Chevrolet, 53.5 
per cent. 


Contrasted 1934-33 sales of new 
passenger cars in the 47 north- 
ern counties of California in this 
period were: 4,402-1,725, compara- 


pas-| tive figures of the ten best sel- 


in the} 


lers having been: Chevrolet, 1,129- 
502; Ford, 993-347; Plymouth, 962- 
230; Dodge, 254-86; Studebaker, 
222-40; Buick, 41-75; Pontiac, 140- 
74; Olds, 130-31; Terraplane, 60- 
40; Chrysler, 58-46. 

The aggregate gain of the 
three low priced leaders was 
188.7 per cent, 3,084-1,069, with a 
rise in ratio to total sales from 
61.9 per cent in 1933 to 70 per 
cent in 1934. Their respective 
percentage gains having been 
Plymouth 337.2, Ford, 155.6 and 
Chevrolet, 124.8 per cent. 


Incidentally, in the 14 days 
period of March the aggregate 
| sales record of the three low 
priced leaders in 48 California 
counties were, Chevrolet, 1,981- 
1,044, gain 89.7 per cent; Ford, 
1,953-718, gain 172.0 per cent; 
Plymouth, 1,679-455, gain 269.5 
per cent. 

Complete comparative total 


February new passenger car reg- 
istrations in Portland, Oregon; 
Salt Lake City, Utah; and Phoe- 
nix, Ariz., were 742-347, made up 
of Portland, 407-212; Salt Lake 
City, 193-71, and Phoenix, 142-64. 

In the aggregate the compara- 
tive February registrations of the 
three low priced leaders were 
498-216, which was a total gain 
of 125.9 per cent with a rise in 
ratio to total sales from 62.2 per 
cent in 1933 to 65.7 per cent in 
1934, their individual sales rec- 


| ords having been: Chevrolet, 183- 
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| 25-29—Atlantic City, 


107, gain 71.0 per cent; Plymouth, 
158-62, gain 154.8 per cent; Ford, 
157-47, gain 234 per cent. 


I am a manufacturers’ 
representative who is 
seeking additional ac- 
counts. I have been in 
the automobile industry 
for 30 years and have 
intimate contacts with 
most of the leading ex- 
ecutives of the car com- 
panies, the engineers, 
the purchasing agents 
—in fact with nearly 
everyone in positions to 
order materials. 


You can reach me by 
writing Box A-407 


AUTOMOTIVE 
DAILY NEWS 


626 New Center Building 
DETROIT, MICH. 





Coming Events 





APRIL 

22-27—New York. Semi-annual meeting Amer- 
ican Chemical Society 

7-17—Basel, Switzerland. Swiss Industries 
Fair. 

14-22—Oslo, Norway. National Automobile 
Show. 

19—New York. Metropolitan Section SAE 

Mecting. 


National Petroleum Assn, 
Meeting. 
MAY 
1-4—Washington, D. C. v. 8S 


of Commerce, 


Chamber 


2—New York, Metropolitan Section SAE 
Meeting 
3-5—Kansas City, Mo. American Chemical 
Society. 
9-tt—Tulsa, Okla, National Gasoline Assn, 
of America 
12-19—Tulsa, Okla. International Vetroleum 
Exposition 
17—New York. Metropolitan Section SAE 
Meeting. 
22-24—Pittsburgh. Mid-year mecting American 
Petroleum Institute. 
30—Indianapolis, tnd. Decoration Day 
500-mile race. 
JUNE 
17-22—Saranac Lake, N. Y. Summer meeting 
Society Automotive Engineers 
25-29—Denver, Co'o. American Society Me- 


chanical Engineers Meeting. 
N. J. American Society 
for Testing Materials meeting. 











18 





AUTOMOTIVE DAILY NEWS, SATURDAY, APRIL 21, 1934 





Code Officials Approve 


Truck Registration Forms 


Washington, Apr. 20. The 
mammoth task of bringing the 
trucking industry under the NRA 
code of fair competition moved 
ahead two paces here this week 
with the approval by recovery ad- 
ministration officials of registra- 
tion forms for various classes of 
operators and the announcement 
of policies with regard to apply- 
ing labor provisions of the in- 
dustry’s charter. 

With reference to registration, 
four separate forms, together with 
instructions, have been approved 
as follows: 


Form I—To be used by all reg- 
istrants, except farm co-opera- 
tives. 

Form II—Farm co-operatives. 


Form III—Not for hire vehicles 
claiming exemption due to being 
subject to the labor and other 
provisions of another code. 

Form IV—Claim for exemption 
under Section I, Subsection A, 
Article II, of the trucking code, 
pending determination by the ad- 
ministrator whether _ vehicles 
hauling more than 90 per cent of 
used household goods are subject 


to the trucking code or the house- 
hold goods storage code. 
Labor Clauses 

With reference to the labor 


clauses, employers who have not | 





yet received application forms for 


official copies of labor provisions | 
under which they | 


of the codes 
operate for posting in their estab- 
lishments will have until May 15 
to apply for the posters, accord- 
ing to announcement by the NRA. 
Truck operators who have not ap- 
plied for such posters will do so 
at time of registration. 

Under Presidential Order of 
Feb. 8, 1934, all employers are re- 
quired to post in conspicuous 
places and in sufficient numbers 
throughout their plants or build- 
ings official NRA placards quot- 
ing the labor provisions of the 
code applicable to the establish- 
ment. The posters are being pre- 
pared by the National Recovery 
Administration and will be dis- 
tributed by state code authorities. 
Application must be made to the 


code authority for such posters, 
stating the number of copies 
needed to comply with the re- 


quirement. 


Named for Chicago 

Chicago, Apr. 20.—Lee Cosart, 
manager of the Chicago region of 
the Dodge sales organization, an- 
nounced today the appointment 
of J. A. Cook, as truck represen- 
tative in the Chicago city district 
of the Chicago region. 


Orders A Day’s Output 
Of Dodge Truck Plant 


Detroit, Apr. 20._J. D. Burke, 
director of truck sales, Dodge 
Brothers Corp. today announced 
receipt of a telegraphic order 
from Bishop, McCormick & 
Bishop, 3rooklyn, New York, 


dealers, for one entire day’s out- 
put of the Dodge truck plant 
Filling the orders calls for the 





production of exactly 300 Dodge | 


Brothers trucks and commercial 
cars of various types and capac- 
ities. 
“The large and unusual order 
from our Brooklyn dealer comes 
as a climax to the sales records 
that have been set by Dodge 
trucks during all of 1934,” 
3urke, commenting on the order 
“At the time the telegram 
received Dodge truck and 
mercial car had been 
ceeding last year’s records 
15 consecutive weeks. Our fig- | 
ures show that from Jan. 1 to} 
Apr. 14, Dodge truck sales totaled | 
11,626 units compared with | 
1,586 units during the same pe- 
riod of 1933—a staggering gain | 
of 633 per cent.” 
Acute Shortage 

lengthy telegram con- 
the order—one of the 
and most unique placed 
Cc. M. 


said 


was 
com- 
ex- 
for 


sales 


as 


In the 
taining 
largest 


by any dealer this year 
Bishop described the highly en- | 
couraging conditions in the metro- | 
politan New York market which | 
resulted in the acute shortage of | 
Dodge trucks to fill the rapidly | 


Orders a Day’s Output 


| three 


accumulating orders from _ pros- 
pering merchants, manufacturers 
and dealers in all lines of business 
in Brooklyn and environs. “Our 
retail and wholesale truck orders 
are running so far ahead of ship- 


ments to date that something 
drastic must be done” read a 


part of the wire “and since fac- 
tory truck production is now ap- 


proximately 300 units a day we 
would request that you arrange 
to ship us immediately one en- 
tire day’s production.” 
Order Specifications 
The various types of vehicles 


covered in the order were as fol- 
lows: Chassis and cab, 205; panel- 
type trucks, 90, and commercial 
express type, 5 

The volume of business in com- 
mercial cars and trucks trans- 
acted by Bishop, McCormick & 
3ishop has increased so steadily 
during the past eight to ten 
months that it has necessitated 
construction by the company of 
new exclusive truck sales 
buildings in Jamaica, Long 
Island City and Brooklyn, all 
specially designed to handle the 
sales and servicing of these ve- 
hicles in the metropolitan area. 
A permanent exhibit of all types 


and models of Dodge Brothers 
trucks will be one of the out- 
standing features of the new 
Bishop, McCormick & Bishop 
truck sales building in Brook- | 
lyn, New York. 





C. M. Bishop (right) of Bishop, McCormick & Bishop, Dodge dealers 


in Brooklyn, N. Y., hands F. J. Timmens, regional manager, his order| year and 35 cents in the first | 
for an entire day’s output of the Dodge truck plant. 
exactly 300 vehicles of various types and models. 


He wanted | 





' early announcement, and the na- 


Flying for Nash 


Sparks 


(Continued from Page 1) 


there are 250 units a day coming 


off the assembly lines. 
| ok * ok 


ONE GETS an idea of the fast 
pace the industry is traveling at 


these days when he hears from 
Bill James that on Wednesday 
Hudson had made more cars so 


far this year than in all of 1933. 
Car. No. 2,160,368, a Terraplane 
| sedan, was the one that made it 
possible to make this boast. By 
the end of the day 600 cars above 
the total 1933 production had 
been shipped to dealers. 


THE SPRING and Summer 
number of Autocolor, published 


by the Ditzler Color Co. so that 
we may study color trends, comes 
to the desk and the conductor 
finds that repeal has had a big 
influence on the hues of 1934 
models. Among color samples 
| shown I find bacardi_ brown, 
rickey green, schooner blue and 
| rye brown. 

| Rye brown is a warm neutral 
tone, distinctive as an automotive 
| finish when combined with beige 
or discreetly accented with an 
| animated hue like rickey green, 


temple gold, mandarin orange, 
Mexicana or Bagdad _ yellow. 
| Bacardi brown is a warm rich 


tone, a new interpretation of rust 
brown, especially effective com- 
bined with Sconebeige or when 
accented with one of the lively 
bright greens like Applemint. 
Schooner blue is a clear navy of 
slight purplish cast. 

Ba * Fe 





C. H. Bliss, vice-president and director of Nash and LaFayette sales, | 

is maintaining a swift schedule for a series of dealer meetings on the 

Pacific coast. He is shown here leaving an air liner in Los Angeles 

to acquaint Nash merchandisers with company plans for an intensive 

Nash and LaFayette sales campaign. His coast schedule includes 
visits to San Francisco, Portland and Seattle. 


Work Resumed At Nash; 


MARGARET Hayden Rorke, 
managing director of the Textile 
|Color Card Assn., writes enter- 
tainingly in Autocolor about the 
trends and tells us that “while 
black remains insignificant, its 
volume this season has been les- 
sened by the growing enthusiasm 


P d ° A ° | for colors, particularly the blue 
ro uction t apacity range. In addition to some of 
| the vibrant hues already men- 
mentee | tioned, other new tones appro- 
(Continued from Page 1) | priate for striping on black in- 
fices where production men are; the zero hour conferences. C. H.| clude cream white, Naturelle, 
watching the rapid approach of Bliss, vice-president and director | oyster white, cream pearl, lemon- 
the one millionth Nash-made of sales, has just completed an| tine and anisette, all of which 
automobile which, sometime next. intensive series of distributor and| come under the caption of tropic 
week I’m told, will arrive as the dealer meetings on the west coast | tints.” 
prime feature of the Spring sales| and is reported heading back to * * #* 
campaign. factory headquarters to command WE HAD out of town visitors 
There are numerous sound rea- the drive next week. Courtney/at the Recess Club, the “pantry 
sons for the broad Nash-LaFay- Johnson, general sales menage. of the automobile industry, the 
ette smile. Here are a few of following a series of organization other noon. Close to my ring- 
shane’ meetings in the East, is on his| side table sat William A. Blees, a 


way to the Southeast for another 
swing around the circuit. R. H. 
Israel, Eastern sales manager, is 


vice-president of the J. Stirling 
Getchell advertising agency, who 
now a New Yorker, and with 


No increase in the price of any 
of the 1934 Nash _ twin-ignition 


is 


sixes or eights has been an-| on his way to his post of com-| him was George Walker, assistant 
nounced, although a number of mand. M. N. Larson, Western advertising manager of Socony- 
competitive cars have advanced | sales manager, is completing his| Vacuum, convoyed by White Star 
sharply. swing through the Southwest; | officials and Orrin Kilbourne. 
LaFayette is announcing new. while regional managers and dis- Cupping an ear, I overheard 
models to be known as _ the| trict managers are working with| that Socony-Vacuum, sensing 
Standard line, with a new base| Nash distributors and dealers in| conditions and anticipating a lot 
price of $595 f.o.b. factory for a/| all sections of the country. |of road traffic this year, is 
two-door, five-passenger sedan. Advertising Aids | launching its largest Spring ad- 
This definitely places LaFayette| Newspapers, magazines, bill- | vertising campaign since 1929. 


boards, direct-by-mail pieces, win-| This George Walker looked 
dow trims, tire banners and deal-| strangely familiar, but it wasn’t 
er helps a-plenty are to be util-| until the next day that it came 
| ized most effectively in this, the| to me that he was one of my 
biggest selling job ever under-| ports of call some seven or eight 
| taken by Nash Motors. years ago when he was advertis- 

Vice-President Bliss expressed |i®8 manager of United States 


the confidence of the entire field | Tire and whom I hadn't soem 
organization concerning Nash | *nce that New York era of mine. 
prospects in an enthusiastic mes- | 
sage received today. 

“My survey of distributors and 
dealers’ territories has convinced | 
me that there will be a greater | 


in the lowest price bracket and 
materially strengthens the Nash 
competitive position. 
New Dealer Deal 
A brand new business deal for 
Nash-LaFayette dealers and dis- 
tributors is said to be ready for 


tional and export demand, which 
since the introduction of the| 
company’s new 1934 cars has cre- | 
ated new shipment records each | 
production month only to break 
them the next, is continuing and 


Hudson Exports 
Show Gain of 


promises peak production for | demand for new motor cars from 

months to come. | now on than we have experienced 260% over 1933 
Today, Nash officials began/in three years,” he declared. 

winding up the whirlwind organ-| “Our new sales campaign and ; 


ization meetings which have as-| introduction of the new LaFay- Detroit, Apr. 20..-Hudson has 
signed the sales army to stations | ette is coming at a physchological | a mighty fine export report to 
and made all ready for the! time, and we can anticipate ex-| make. As of Apr. 15 and dating 
Spring drive. One flew East, one| cellent business for months to| back to Jan. 1, there has been 
West, others North and South for ' come.” |} an increase of 260 per cent in 
| foreign business, Allen Germann, 

e oes ; ,.| export sales manager reports. 

Du Pont Earnings dividends from the company’s There are 38 points to shia 
Wilmington, Del., Apr. 20.—The | @eneral Motors investment equiv-/ shipments have been made this 
E. I. Du Pont de Nemours & Co.| lent to 22% cents on each Du- year that were not covered last 
report for the quarter ending Pont share for the quarter ending| year. Business is particularly 
Mar. 31. shows the company Mar. 31; 45 cents for the fourth | good in Australia, New Zealand, 
earned 90 cents a share on its| auarter last year, and 23 cents| South Africa, England, Spain 
common stock, compared with| for the first quarter in 1933. |and the Scandinavian countries, 
$1.02 in the fourth quarter last| All figures include the com-| while Mexico and Brazil are 
pany’s equity in undivided profits | holding up well. Even in China 

quarter in 1933. or losses of controlled companies | business is 268 per cent better 


The foregoing figures include not consolidated. than last year. 








Rubber Stocks 
Strong Among 


Automotives 


By C. J. ALEXANDER 


New York, Apr. 20.—This was 
another week of irregularity for 
motor shares on the stock ex- 
changes. For the most part, 
however, the automotive se- 
curities held their own, with the 
stocks of the tire and rubber 
companies showing the most 
strength as a group. 

The feature of the week for 
the car and truck family was a 
“break” in Auburn Automobile 
Co. This stock sold off rather 
sharply early in the week, held 
for a few days, and then broke 
into new low ground on Thurs- 
day. 

Indications were that Wall 
Street was waiting for more de- 
finite news on the effect of price 
advances on automobile sales. 
The best. opinion appeared still 
to favor the view that the higher 
prices would not check the up 
trend in business and that when 
the actual figures were available 
they would rout any fears. 

There is no question, however, 
but that the motor stocks for 
the time being have lost some 
of their following of earlier in 
the year. While the demand has 
not been heavy at present prices, 
it at least is true that there has 
been no rush to sell and quota- 
tions continue to stand up as 
well, if not better, than the stocks 
of other industries. 

Weekly Price Averages 

Wall Street has become so ac- 
ecustomed to looking to Wash- 
ington for the cue to the im- 
mediate trend of prices that in 
recent weeks, when there has 
been something of a lack of the} 
sensational events that followed | 
each other with such swiftness 
in the first year of the present 
administration, trading in secur-| 
ities has been extremely colorless. | 
This week the break in the com- 
modity markets shook stocks out 
of the doldrums for a time, dur- | 
ing which prices declined. The| 
feeling that Washington still will | 
furnish the impetus fer the next) 
sustained movement in the secur- | 
ity markets continues _ strong. | 

Here is what happened to the} 
Automotive Daily News stock 
price averages in the week ended | 
April 18: 








This | 
Week Change 
28,12 +-0.19 | 


29.33 0.10 | 


Last 


Week 


24 Motors 27.93 
10 Car-truck companies, 29.25 2¢ 
1) Parts-accessories 21.47 21.47 None | 
{ Tire-rubbers ... 22.94 24.48 +1.54 | 
The stocks of the tire and| 
rubber stocks, which were the 
weakest in the preceding week, | 
came back strongest this week, | 
as indicated by the above aver- | 
ages. The movement in all} 
groups was irregular, with plus | 
and minus signs for the week | 
ended Wednesday well divided. | 
A slight decline in Chrysler was 
offset by a small gain in General | 
Motors. Auburn showed some} 
weakness early this week. Gains 
and losses were about even in the 
parts and accessory group and 
gains were general among the 
tire companies. 


Earnings Promising 

Using production and sales fig- 
ures and reliable estimates as 
a basis, statisticians in the finan- 
cial district have arrived at the 
conclusion that, barring further 
serious labor troubles, earnings 
of the automobile industry in the 
first six months of this year will 
be the best for any similar period 
since 1930. Some companies are 
experiencing the best first half 
year since 1929. 

Wall Street has been full of 
rumors of cancellations of dealer 
orders for passenger cars since 
the price advances of two weeks 
ago. Efforts to run these stories 
down inevitably have resulted | 





in failure to find reliable sources. | 
Rumors of this sort follow 
portant events just as surely as 


night follows day. The most im-!f 


im- 
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Motors Hold Own Through Week of Irregularity 


formed opinion continues to be, 
however, that the resistance set 
up by higher prices will not 
greatly disturb the industry. 

The awaited reorganization of 
Studebaker Corp., taking it out 
of receivership is believed to be 
near at hand. It is understood 
that a plan has been agreed upon 
for submission to the creditors, 
who, having had a part in its 
formulation, are expected to 
agree to its terms. The company 
is making one of the hardest 
fights in the history of the in- 
dustry to stage a “comeback” 
and indications point to success. 

With the registration statement 
of the Electric Auto-Lite Co. in 
connection with the acquisition 
of the stock of the Moto-Meter 
Gauge & Equipment Corp. having 
the approval of the Federal Trade 
Commission, the way is cleared 
for the completion of the merger 
of these two companies. 

G.M. Dividends 

Half of the net income of 90 
cents a share reported by the 
du Pont Company for the first 
quarter of this year came from 
dividends received on its hold- 
ings of General Motors stock. 

Reo stock showed strength fol- 
lowing announcement that the 
present management had won a 
victory in the proxy war. There 
have been other setbacks re- 
cently in the attempts of in- 
surgents to upset old manage- 
ments. Some stockholders seem 
to be impatient at the fact that 
recovery is not always as fast 
as hoped for, so they put the 
blame on the old managements. 

Harry M. Wahl, of Newark, 
N. J., owner of the Mercer car 
rights, has put up to stockholders 
in the H. H. Franklin Manu- 
facturing Co., a proposal for the 
lifting of the Franklin receiver- 
ship and the manufacture of a 
low-priced air-cooled passenger 
car. The plan includes the buy- 
ing up or compromising creditor 
claims and the protection of the 
interest of present stockholders. 

There was a strong hint of 
good news for holders of Class | 


Last Minute Wall Street Wires 


From CONRAD 


ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Apr. 20, 3:30 P. M.—Motor shares rallied some- 


what today, but failed to 


keep pace with some other 


groups of stocks in the upswing on the New York Stock 


Exchange. 


Reports were current in the street, however, 


that General Motors and Chrysler were being taken in 
good quantities by buyers associated with Detroit. 


A stock in the Houdaille-Hershey 
Corp., this week, when President 
Claire L. Barnes told stockholders 
about the good results of the 
first quarter and said that if the 
remainder of the current period 
continued as at present he might 
have some good news for the 
Class A holders. Dividends on 
this stock are in arrears for two| 
years and what Mr. Barnes had 
to say was taken as a hint that 
the back payments might be 
cleared up. 
Chrysler May Increase 

In view of its large earnings, | 
Chrysler Corp. is expected in| 
some quarters to declare a larger 
dividend at its May meeting. The 
present rate is 25 cents quarterly. 
Earnings of the Raybestos-Man- 
hattan, Inc., for the first quarter 
are being estimated at around 45} 
cents a share on the outstanding | 
capital stock. 

Recent activity of Graham- 
Paige common at around the best 
price level of the year was ex- 
plained by the sales and earnings | 
reports for the first quarter, is- | 
sued this week. The net profit) 
of $15,142 for the three months! 
compared with a net loss of $86,- | 
696 in the like period of last 
year. This represented an im-| 
provement of better than $100,000. 

Graham - Paige stockholders | 
have approved informally the} 


plan for exchange of 7 per cent] 








| share 
| of this year, 


preferred stock on the basis of 
12 shares of common for each 
share of preferred. Formal vote 
is to be taken April 30. 

Reports of earnings for the 
first quarter are beginning to 
make their appearance and, as 
anticipated, they are making 
good reading for stockholders in 
comparison with what they were 
called upon to read about a year 
ago at this time. Eaton Manu- 
facturing Co. earned 52 cents a 
in the first three months 
as against a net 
loss of $237,179 in the like period 
of last year. Mullins Manufac- 
turing turned a loss of $126,469 
a year ago into a profit of: $61,- 
549 for the first three months of 
this year. 


Borg-Warner Profit 


With the examples of 
earnings at hand, it is 


actual 
learned 


| that the first quarter net profit 


of Borg-Warner Corp. is being 
estimated at in excess of $600,- 
000, as against a deficit of $382,000 
in the like period of 1933 and 
earnings of $200,000 in the final 
quarter of last year. 

After having bought heavily 
of the stocks of automobile com- 


panies last year, indications are 
that some of the investment 
trusts took profits on some of 


their motor holdings during the 
first quarter of this year. Only 
a few investment trust reports 
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New York Group 


Return Simons 
As President 


New York, Apr. 20.— Entering 
one of the most active years in 
its history, the Automobile Mer- 
chants Assn. of New York, Inc., 
has again named Guy O. Simons, 
president and general manager of 
the Simons Stewart Co., distrib- 
utors of Chrysler and Plymouth 
cars in the New York territory, 
to head its list of offices as presi- 
dent. 


C. K. Whittaker, general man- 
ager of the New York branch of 
the Studebaker Corp. of America 
was unanimously elected first 
vice-president. D. C. Fenner, who 
was re-elected second vice-presi- 
dent of the association, is vice- 
president of the Mack Interna- 
tional Motor Truck Corp. 

George Stowe, vice-president of 
the Reo Motor Car Co., continues 
as secretary and treasurer. In 
addition to Messrs. Simons, Whit- 
taker, Fenner and Stowe the di- 
rectors for 1934 include: D. J. 
Barrett, Bronx Buick Co., Inc.; 
Wm. L. Colt, Dodge Motors New 
York, Inc.; L. J. Eastman, Pack- 
ard Motor Car Co.; E. W. Head- 
ington, Stutz New York Co., Inc.; 


C. E. Holzkamp, Packard West- 
chester Co.; George C. Lewis, L. 
A. D. Motors Corp.; Theodore 


Luce, Theodore Luce, Inc.; A. W. 
Pickett, Willys-Overland, Inc.; R. 
Schoonmaker, Schoonmaker & 
Stark, Inc.; C. B. Warren, War- 
ren Nash Motor Corp., and J. H. 
Werring, Werring Chevrolet, Inc. 
Harry G. Bragg, who was re- 
appointed general manager, has 
occupied this position for 11 
years, and Herbert G. McLear 
was reappointed legal counsel of 
the association. 
are available for the first quarter 
but those at hand show a light- 
ening not only of motor shares 
but of other industrials and rail- 


roads. The fact that only a 
portion of each issue was sold 
in most cases indicated mere 


profit taking. 
One of the first of the invest- 


ment trusts to make public its 
portfolio as of March 31, 1934, 
was ‘Tri-Continental Corp. It 


held 17,000 shares of Chrysler, a 


| reduction of 5,500 from the 22,- 


500 carried at the end of 1933 
and 6,000 General Motors, just 
half the amount on hand on 
December 31. Other holdings of 
motors or allied stocks follow, 
with the first figure representing 
the March 31, and the second the 
December 31 total: Ford of 
Canada “A,” 4,000 vs 5,000; Good- 
year, 5,000 vs 7,500; Libbey-Owens- 
Ford, 3,000 vs 4,000; and Pierce- 
Arrow, none vs 25,310. 

Selected Industries reported the 
following ownership of automo- 
tive or allied stocks for March 


31, as against December 31: 
Chrysler, 22,500 vs 28,000; Ford 
of Canada “A,” none vs 1,000; 


General Motors, 6,000 vs 10,000; 
Goodyear, 5,300 vs 7,500; Libbey- 
Owens-Ford, 3,000 vs 4,000; 
Pierce-Arrow, none vs_ 25,310; 
and Timken Roller Bearing, none 
vs 1,900. 

It is pretty certain that the 
trusts realized pretty handsome 
profits on the sale of their auto- 
motive securities and if there is 
any appreciable sell-off in these 
shares in the next few months 
the chances are that the shares 
sold in the first quarter of this 
year will be picked up again. 


Wolf Speaks to SAE 

Indianapolis, Ind., Apr. 20.—Dr. 
Harry Wolf of the research en- 
gineering division of the General 
Motors Corp. was the principal 
speaker at the April meeting of 
the Society of Automotive Engin- 
eers, Indiana section, held at the 
Athenaeum Thursday night. The 
speaker’s subject was “Automo- 
tive Lubrication Problems.” 








LAFAYETTE 


NOW A 
STANDARD 


2-Door Sedan 


. making 6 brilliant models—all Nash-built, all “jeweled movement” 
engineered—topped by flashing Special models at $635—$695 


(all Specials having individually sprung front wheels optional at no extra cost!) 


@ Nash presents two more sensational models 
of the ‘““Jeweled Movement” LaFayette... to 
sell in the lowest priced field! Never before hav e 
cars of such costly construction, such amazing 
performance sold at prices this low! 


These new Standard LaFayettes give you 
10 outstanding advantages in the Nash Dual 
Franchise. Read them. They may increase 
your profits by many thousands of dollars. 

1. Complete lines of outstanding cars in all 
the five big price groups which meet 98% 
of all buying demand: Standard LaFay- 
ette, $595 and $645; Special LaFayette, 
$635-$695; Nash Big Six, $775-$865; 
Nash Advanced Eight, $1065-$1145; 
Nash Ambassador Eight, $1575-$2055. 


. Maximum discounts and gross profits on 
both the Nash and LaFayette lines with 
one overhead. 
‘Jeweled Movement”’ 
in lowest priced field. . 
to sales of Nash cars. 
Ample territory from which to draw sales 
and service profits on both Nash and 
Lak ayette cars. 

. WO aggressiv e national advertising cam- 
paigns, separately conducted for Nash 
and LaFayette ... without payment of 
advertising charge by dealer. 

. Outstanding public acceptance of Nash 
quality . more than a million Nash- 
built cars already sold. 


LaFayette as leader 
. an important aid 


The Nash Motors Company, 


. Sound manufacturer of known financial 
stability—now geared for greater prog- 
ress than ever before. 

. Unusually fair factory policies, such as: 
liberal handling charges, liberal parts 
discount, protection on price reductions 
and model changes, continuing contract. 

9. Territorial distributor co-operation; local 
source of supply. 

10. Valuable, practical, complete sales pro- 
motion helps from factory. 

Write, wire or phone for complete information. 

Kenosha, Wis. 


80 MILES AN HOUR...5 TO 50 M.P.H. IN 162 . MORE 


LEGROOM ...NASH “AIR VENT” VENTILATION . . 


SECONDS IN HIGH...LOW GAS CONSUMPTION . 
. 7 BEARING CRANKSHAFT... OVERSIZE ELECTRIC SYSTEM . 


. EXTRA-WIDE 5112 INCH BACK SEAT. 
.15 FT. 942 INCHES OVERALL LENGTH 





